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QUESTIONS  ANSWERED  I  Last  year,  more  than  19,000  people  registered  their  names 
at  21  Canco  convention  exhibits.  More  than  5,000  Doctors,  1,200  Public  Health 
Officials,  900  Dietitians,  800  Home  Economists — these  were  some  of  the  people 
we  met  and  talked  to  personally.  They  went  away  with  information  on  can¬ 
ning  and  canned  foods.  They  are  the  people  who  influence  millions  of  dollars’ 
worth  of  canned  food  sales.  Canco  exhibits  keep  them  informed,  show  them  new 
ways  to  use  the  foods  you  pack. 


SHAKER 


AVARS  HI-SPEED  9  Pocket  UNIVERSAL  TOMATO 
WX  and  CUT  STRING  BEAN  FILLER 


JUICE  DRAIN- 


PLUNCER  I 
adjustmentX 


JUICE 

BRINER 


For  filling  whole  tomatoes 

Measures  each  can  full  alike  without 
crushing 

Larger  hopper  and  longer  sliaker.  Fills 
more  whole  and  even 

Large  juiee  pan — Double  valve  juieer 

Soon  pays  for  itself  in  labor  saved  over 
hand  fill 

Capaeity  up  to  180  cans  per  minute. 

Also  make  a  7  pocket  Filler  for  tomatoes 
and  cut  string  beans. 


Prices  on  request 


AVARS  MACHINE  COMPANY 
Salem,  New  Jersey 


Kiln  Dried  Sweet  Corn  Seed 


Why  Kiln 
Dried? 

Through  55  years  of  experience 
in  seed  corn  growing  N.  K.  & 
Co.  has  learned  that  drying  seed 
artifically,  before  freezing  wea¬ 
ther,  gives  planters  best  results. 
It  removes  the  hazard  of  poor 
germination  caused  by  high 
moisture  content  and  helps  to 
produce  good,  uniform  stands. 
Year  after  year  it  maintains  uni¬ 
formity  in  seed  guality  and  ap¬ 
pearance. 


One  of  five  seed  corn  drying  plants  owned  and  operated  by  Northrup,  King  & 
Co.  in  Minnesota  and  Iowa.  This  new  and  modern  plant  at  Shakopee,  Minn., 
can  handle  1/3  of  a  million  bushels  every  48  hours.  All  N.  K  &  Co.  Sweet 
Corn  is  dried  to  12%  moisture  before  freezing  weather. 


Write  for  Prices 
and  Information 


Golden  Cross  -  loana  -  Kingcrost  Hybrids 
„  Northrup,  King  &  Co.  We  grow 


Seed  Growers  and  Merchants  Since  1884 

Minneapolis,  Minn. 


We  grow  a  full  line 
of  Sweet  Corn  Seed 
for  Canners 
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USE  THIS  CONVENIENT  COUPON! 


PEA  CANNERS 


Protect  yourself,  in  today's  unprecedented  conditions, 
by  anticipating  your  1942  canning  machinery  needs. 
Place  orders  immediately,  to  get  into  Food  Machinery 
Corporation's  scheduled  production  in  advance  of 
the  new  year — and  avoid  delays  and  disappoint¬ 
ments. 

I  TWIN  REEL  “CLOVERLEAF  TYPE"  GRADER 

Provides  double  the  capacity  of  a  large  diameter 
grader  with  equal  number  of  sections,  and  takes 
no  more  room.  Highest  grading  efficiency.  The 
Cloverleaf  type  screens  grade  for  size  with  maxi¬ 
mum  accuracy;  handle  the  peas  more  gently,  cut¬ 
ting  down  splits  and  waste. 


The  many  improvements  in 
F.  M.  C.  canning  machines  are 
the  result  of  constant  testing 
and  developing  by  our  engi¬ 
neers.  With  these  improved 
machines,  you  produce  the 
finest  guality  packs  at  higher 
speed  and  lower  cost. 


QUALITY 

GRADER 

AND 

WASHER 

Steps  up  Quality  still  higher;  grades  peas  by  specific  gravity  principle; 
separates  all  the  fancy  peas  from  those  more  mature.  Easier  to  keep 
clean;  reclaims  and  re-uses  brine.  As  a  washer,  whirlpool  action  floats 
off  splits,  skins  and  light  trash. 


Steps  up  production  by  speeding  up  filling.  Lc 
wearing,  due  to  floor  base  protecting  cut  gears 
bearings  from  contact  with  brine.  Easily  adjustabli 
grade  and  for  other  products. 


ELEVATOR  BOOT 


Reduces  losses  by  measuring 
and  feeding  peas  into  elevator 
buckets  with  extreme  accuracy. 
This  latest  typo  is  greatly  im¬ 
proved  over  all  other  boots; 
prevents  cutting  or  damaging 
product  during  measuring  and 
loading  due  to  new  design  and 
construction  of  inner  cylinder. 


TENDEROMETER 

Takes  out  all  guess¬ 
work.  A  scientific 
precision  instrument 
that  accurately  tests 

Peas  for  tenderness. 

ermits  buying  peas 
on  an  accurate, 
graded  basis. 


1  SPRAGUE- SELLS  BLANCHER 

Offers  greatest  possible  blanching  capacity  per  square  foot  of  floor  space. 
Greater  strength,  lighter  in  weight,  longer  life  yet  lower  cost,  due  to 
all-steel  welded  construction.  The  sturdiest,  most  rigid  blanching  unit. 


FOOD  MACHINiRY  CORP.,  Hoopaston,  III. 


Please  send: 


Full  Details  Re. 


□  Your  General  Catalog 


Address. 


(HM’QDUO-Sollf  DivMofi) 
HOOPESTONr  ILLINOIS 


Attention  of: 
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EDITORIALS 


CANNED  FOODS  FOR  CHRISTMAS— This  year 
Continental  Can  Company,  Inc.,  to  aid  National 
Nutrition  and  the  various  welfare  organizations 
in  the  selection  of  foods  for  packages  to  the  needy,  is 
scheduling  a  full  color  page  in  the  December  20th  issue 
of  the  Saturday  Evening  Pont  in  order  to  give  this 
custom  a  national  tie-up. 

Under  the  heading  “This  Christmas  Give  a  Gift  to 
Folks  Who  Need  a  Lift,”  the  ad  directs  a  selling  mes- 
.sage  on  canned  foods  to  those  groups  active  in  welfare, 
and  urges  them  to  include  canned  foods  in  school,  wel¬ 
fare,  hospital,  church,  and  other  gift  baskets  for  dis¬ 
tribution  to  the  needy. 

The  ad,  in  pointing  out  that  canned  foods  are  de¬ 
licious,  nutritious,  and  supply  important  vitamins  and 
minerals,  lists  four  typical  assortments  of  canned 
products  that  can  be  purchased  in  a  one  to  four-dollar 
^  price  range.  The  food  list,  incorporated  as  a  coupon 
feature  of  the  ad,  may  be  easily  torn  off  and  makes 
a  convenient  shopping  guide  for  gift  donors. 

Backing  up  the  company’s  national  tie-up  in  the 
Christmas  basket  custom,  a  well  rounded  and  compre¬ 
hensive  promotional  campaign  is  being  carried  on  to 
all  those  in  the  food  trade.  Canners,  packers,  food 
brokers,  wholesalers,  chain  stores,  super  markets,  and 
voluntary  groups  are  being  urged  to  gear  their  pro¬ 
motional  efforts  with  the  company’s  to  get  their  share 
of  this  important  seasonal  market. 

Breaking  the  important  trade  groups  into  their 
v{u  ious  functions,  the  company  is  sending  out  to  each 
gi  op  a  “tailor-made”  merchandising  plan  for  them 
to  ollow  up  for  increased  sales  of  canned  foods  during 
th  Christmas  season.  How  Continental  is  following 
th’  ugh  on  its  promotional  efforts  to  the  separate  trade 
ek  lents  is  summed  up  in  the  following : 

0  all  food  trade  groups,  free  reprints  of  the  Satur- 
da  Evening  Post  ad  are  being  offered  to  help  retailers 
tk-  n  their  show  windows  and  store  interiors  with  the 
Pe  ad.  On  the  back  of  each  reprint,  nine  tested  sell- 
in}  suggestions  are  listed,  outlining  how  retail  stores 
tai  encourage  the  giving  of  canned  foods  to  the  needy. 


Free  display  posters  are  also  being  offered  to  pro¬ 
vide  for  retail  point  of  sale  tie-ups  of  canned  foods. 
Provision  has  been  made  on  each  poster,  enabling  every 
grocer  to  have  imprinted  or  hand-lettered  the  brand 
names  and  prices  of  canned  items  being  featured. 
Easily  adopted  to  the  needs  of  any  store,  they  can  be 
used  effectively  to  promote  special  Christmas  assort¬ 
ments  of  canned  foods,  and  when  used  in  combination 
with  the  Pont  reprint,  will  be  of  material  help  in  in¬ 
creasing  the  sale  of  canned  foods  during  the  Christmas 
season. 

To  canners  and  packers  of  food  products,  a  letter 
from  Continental  suggests  that  this  group  contact  all 
local  welfare  organizations,  schools,  churches,  social 
groups  and  others,  urging  them  to  include  canned  foods 
in  their  gift  packages  to  the  needy.  Also,  the  company 
suggests  that  canners  and  packers  send  a  bulletin  to 
organizations  not  contacted,  asking  them  to  include 
canned  foods  as  part  of  their  gift  baskets  when  “Giving 
a  Gift  to  Folks  Who  Need  a  Lift.” 

To  food  brokers,  a  special  letter  over  the  signature 
of  a  company  official  is  being  mailed  asking  them  to 
contact  their  wholesalers  to  see  that  they  take  full  ad¬ 
vantage  of  Continental’s  Christmas  promotion  and  to 
play  up  the  plan  of  “canned  foods  for  Christmas.” 

In  a  letter  to  whole.salers,  the  company  is  recom¬ 
mending  that  this  group  hold  sales  meetings  to  fully 
acquaint  salesmen  with  Continental’s  promotion  plan. 
To  key  men  in  this  group,  the  company  sets  forth  a 
plan  whereby  their  retail  accounts  can  tie  in  closely 
with  Continental’s  promotion  through  retail  di.splays. 
Whole.salers  also  are  asked  to  contact  welfare  organi¬ 
zations  to  encourage  the  giving  of  canned  foods  to  the 
needy. 

Besides  the  above  mailings,  the  company  is  sending 
a  special  letter  to  headquarters  of  national  welfare  or¬ 
ganizations,  along  with  a  reprint  of  the  ad,  enlisting 
their  support  in  the  Christmas  canned  food  program, 
and  asking  them  to  advise  their  local  chapters  to  buy 
canned  foods  for  distribution  to  the  needy. 
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Last,  but  not  least,  the  company  is  actively  publi¬ 
cizing  the  whole  program  to  members  of  its  own  or¬ 
ganization,  Through  stockholder  and  employee  en¬ 
closures,  bulletins  and  posters  in  the  company’s  plants 
and  offices,  the  campaign  is  being  widely  promoted, 
asking  Continental’s  stockholders  and  employees  to  get 
behind  the  program  through  their  local  welfare  organi¬ 
zations  and  to  include  canned  foods  in  their  own  gift 
packages. 

Supplementing  Continental’s  consumer  and  promo¬ 
tional  efforts,  trade  magazines  will  be  used  to  further 
stimulate  trade  interest  in  the  campaign. 

CROPS  AND  PACKS— The  “task”  which  the  Gov¬ 
ernment  presented  to  the  industry  in  its  conference 
last  week,  as  to  the  size  of  the  packs  wanted,  and  the 
consequent  acreages  to  produce  such  packs,  has  had 
all  tongues  wagging.  First  inclination,  of  course,  is 
to  throw  up  the  hands  and  say  it  can’t  be  done,  either 
in  acreage  or  factory  capacity  but  that’s  not  the  good 
old  American  way!  He-men  prefer  a  hard  nut  to 
crack;  the  more  they  are  “put  to  it”  the  better  they 
come  through.  You  know  you  work  best  when  you  are 
pulling  right  up  to  the  collar,  and  when  the  job  looks 
almost  impossible. 

Baltimore  is  a  great  ship  port,  and  all  are  busy  as 
bees,  with  supplies  of  all  kinds  seen  moving  towards 
the  wharves,  just  below  us.  This  week,  two  medium 
if  not  under-sized  white  men,  with  two  young  negroes, 
had  the  job,  under  our  window,  of  loading  a  “spool” 
of  11/2  iiich  steel  wire  or  cable,  a  very  heavy  load,  as 
anyone  who  knows  this  product  will  testify,  even  when 
it  has  been  wound  upon  a  heavy  spool,  as  in  this  in¬ 
stance.  The  spool  had  to  be  rolled  up  a  skid,  into  a 
truck.  The  first  attempt,  done  with  laughter,  failed; 
the  second,  with  more  determination,  but  not  enough 
care,  caused  it  to  slip  off  the  skid  into  the  street.  By 
the  time  the  quartet  succeeded  in  setting  the  spool  up¬ 
right  again,  and  had  rolled  it  back  over  the  curb  onto 
the  pavement,  the  negroes  were  complaining  that  it 
could  not  be  put  onto  the  truck!  The  smaller  of  the 
white  men  was  a  little  Italian,  young  and  light  weight, 
but  the  boss.  He  took  command :  “throw  your 
shoulders  into  those  wheels,  and  push !  Come-on  now,” 
and  it  went  aboard  where  wanted. 

*  *  * 

The  reports  are  going  the  rounds  that  the  tomato 
pack  of  1941  equalled  34,000,000  cases  (2s) .  We  do  not 
know,  but  we  doubt  it.  In  the  kind  of  a  growing  season 
we  had  in  ’41,  despite  the  opinions  of  jobbers  and 
brokers  in  the  great  canyons  of  the  cities  that  it  was  an 
ideal  season,  we  can’t  see  how  it  could  have  been  done. 


And  if  it  was  done,  let  no  man  say  that  any  pack  called 
for  now,  or  any  acreage,  under  just  normal  conditions, 
cannot  be  accomplished.  And  if  the  pack  in  ’42  goes 
to  44  million  cases,  don’t  get  frightened.  The  recent 
report  of  canned  tomato  holdings  showed  but  15  million 
cases,  here  within  sight  of  the  closing  days  of  tomato 
canning  (don’t  forget  California!)  If  they  have  ship¬ 
ped  20  million  cases  of  tomatoes  by  this  time — as  this 
would  show — what  are  they  going  to  have  to  ship  by 
February  1,  at  the  latest?  And  remember  these  canned 
tomatoes  of  a  right  should  serve  until  next  September 
1!  If  they  have  shipped  that  many  up  to  this  time, 
isn’t  it  likely  all  the  few  remaining  cases  have  been 
“sold  but  not  shipped,”  or  at  least  have  been  set  aside 
for  Government  demands?  Canners  over  here  have 
none  worth  speaking  of.  This  does  not  mean  a  scarcity 
for  popular  consumption;  just  that  the  canners  are 
sold  out. 

Lima  beans  furnished  us  an  inkling  of  this  “sold  but 
not  shipped”  condition,  and  its  effect.  The  total  pack 
of  fresh  lima  beans  in  1941  was  2,303,671  cases,  about 
25  per  cent  larger  than  that  of  1940.  On  November  1 
the  stocks  on  hand  totaled  1,333,446  cases,  of  which 
900,501  cases  had  been  sold  but  not  shipped,  and  432,- 
945  cases  were  unsold.  Now  the  question  is:  what  is 
the  remaining  unsold  stock  of  fresh  lima  beans?  And 
the  answer  is :  432,945  cases,  to  carry  the  market  until 
next  lima  bean  canning  time. 

Are  the  stocks  of  other  staple  canned  vegetables  in 
the  same  relative  position,  in  this  matter  of  stocks  on 
hand?  We  do  not  know;  but  we  bet  they  are,  only 
worse. 


Calendar  Of  Events 


DECEMBER  8 — Annual  Meeting,  Maine  Canners  Association, 
Eastland  Hotel,  Portland,  Maine. 

DECEMBER  9 — Annual,  Canned  Foods  Association  of  Ontario, 
King  Edward  Hotel,  Toronto,  Ontario,  Canada. 

DECEMBER  9-10 — Annual  Meeting,  Ohio  Canners  Association, 
Commodore  Perry  Hotel,  Toledo,  Ohio. 

DECEMBER  11-12 — Fifty-sixth  Annual  Meeting,  Association 
of  New  York  State  Canners,  Inc.,  Statler  Hotel,  Buffalo,  New 
York. 

JANUARY  7-9,  1942 — Annual  Meeting,  Northwest  Canners  As¬ 
sociation,  Seattle. 

JANUARY  24-30,  1942 — Annual  Meeting,  National  Food  Br  •’> 
ers  Association,  Palmer  House,  Chicago.  Illinois. 

JANUARY  25-30,  1942 — National  Canners  Association,  /  i- 
nual  Convention,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  25-30,  1942 — Canning  Machinery  and  Supplies  s- 
sociation.  Exhibition,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  28,  1942 — National  Pickle  Packers  Association,  n- 
nual  Meeting,  Palmer  House,  Chicago,  Illinois.  • 

MARCH  5-7,  1942 — Canners  League  of  California,  Hotel  'el 
Monte,  Del  Monte.  California. 
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SELECTING  THE  BEST  VEGETABLE  VARIETIES 

(For  Pennsylvania  Packs)* 
by  JESSE  M.  HUFFINGTON 


In  fifteen  years  the  acreage  of  the  four 
major  vegetable  canning  crops  in  Penn¬ 
sylvania  has  increased  from  8,750  to  45,- 
GOO,  or  421  per  cent.  The  greatest  in¬ 
crease  has  been  with  tomatoes.  The 
acreage  of  this  crop  in  1927  was  3,740 
and  in  1941  it  was  22,000,  while  the 
average  yield  per  acre  in  1927  was  five 
tons  and  in  1941  it  was  6.5  tons.  The 
average  per  cent  U.  S.  No.  1  tomatoes 
was  41  in  1927  and  60  in  1940.  This 
figure  is  expected  to  be  higher  in  1941. 
The  total  cash  income  from  tomatoes  for 
canning  in  1941  was  approximately  $2,- 
323,750,  or  $105  per  acre. 

The  increase  in  acreage  of  snap  beans 
in  this  period  was  from  890  to  3,100, 
sweet  corn  from  2,800  to  12,200,  and  peas 
from  1,320  to  8,300.  The  estimated  total 
cash  income  to  farmers  in  1941  from 
snap  beans  was  $157,170,  or  $51  per  acre, 
sweet  corn,  $357,765,  or  $29  per  acre, 
and  peas  $488,621,  or  $59  per  acre. 

The  136  samples  of  canned  products, 
displayed  at  this  27th  annual  meeting  of 
the  Pennsylvania  Canners’  Association, 
represent  27  Pennsylvania  fruit  and 
vegetable  products.  Asparagus,  apples, 
beans,  beets,  sweet  corn,  mushrooms, 
onions,  peas,  pears,  potatoes,  prunes,  and 
tomatoes  are  the  leading  single  items. 

Asparagus  is  increasing  in  acreage  for 
canning.  Well-grown,  one-year-old  Mary 
Washington  asparagus  roots  should  be 
planted  in  fertile,  well-drained  soil  to  get 
a  good  start  with  this  crop. 

Asgrow  Stringless  Greenpod  or  Ten- 
dergreen  snap  beans  are  preferred  for 
quality  and  satisfactory  yields. 

Early  Baby  Potato  Lima  beans  follow 
Henderson  two  to  three  days  in  maturity. 
They  are  more  attractive  in  the  can  on 
account  of  the  greener  colored  cotyledons. 
Baby  Fordhook  and  Baby  Potato  are 
lat*  r  than  Early  Baby  Potato,  and  larg¬ 
er,  but  are  not  so  easily  grown  in  an 
ad  orse  season. 

rigation  was  particularly  effective  in 
IP  '  for  insuring  dependable  yields  of 
hij:  quality  beans  of  all  varieties. 

anples  of  succotash  made  from  edible 
sc  ^ans  and  Golden  Cross  sweet  corn 
Cl  led  much  interest  at  the  “cutting 
be  ’  Bansei,  Hokkaido,  and  Emperor 
ar  the  preferred  varieties  of  soybeans. 
E  'eror  must  be  planted  early  in  June 
fo'  maturity  before  frost,  but  it  is  con- 
si(  ed  the  best  of  the  three  for  canning. 

rains  of  Detroit  Dark  Red  beets  dis- 
pl .  ;d  were  Ferry,  Harris  and  Landreth. 

V  Iden  Cross  sweet  corn  samples  were 
co;  Mered  best  in  flavor  and  tenderness. 
A!  *heny  is  a  new  strain  of  yellow 
sw  >t  corn  having  narrower  kernels  than 
Go  c-n  Cross.  loana  was  the  most 


drought  resistant  yellow  variety  grown 
in  demonstrations  this  year. 

The  Superlaska  (HF30)  pea  has  pro¬ 
duced  good  yields  in  all  pea  growing  sec¬ 
tions  of  the  State. 

Good  performance  is  reported  at  the 
Pennsylvania  Agricultural  Experiment 
Station  in  1941  for  certain  narrow  grain 
hybrid  sweet  corns,  particularly  the  Illi¬ 
nois  14X13,  11X13,  and  11X55  strains. 


JESSE  M.  HUJTINGTON 


The  Thomas  Laxton  samples  of  peas 
are  excellent  in  quality  and  flavor  and 
are  also  adapted  to  all  sections  where 
Alaskas  have  been  grown.  The  dark 
green  color  of  the  canned  product,  how¬ 
ever,  has  not  always  met  with  the  ap¬ 
proval  of  the  trade. 

Mardelah,  Early  Harvest,  Gem,  Pride 
and  Canner  King  are  other  adapted 
sweet  varieties,  lighter  green  in  color, 
named  in  approximate  order  of  maturity. 
Early  Sweet  103  performed  well  in  1941 
demonstrations.  Pride  and  Canner  King 
have  consistently  produced  high  yields, 
but  must  be  cut  early  for  high  quality. 
Penin  (Improved)  requires  a  favorable 
season  and  good  soil  for  large  yields  but 
is  excellent  in  quality. 

Wisconsin  Merit  matures  shortly  after 
Canner  King.  It  is  a  promising  new 
variety  in  the  Perfection  season  but  has 
lighter  colored  vines  and  should  be  less 
susceptible  to  heat  injury. 

Promising  new  strains  of  later  large- 
berried  types  of  peas  for  the  high  alti¬ 
tudes  of  Pennsylvania  are  Major,  Large 


Seeded  Perfection  (H191),  Perfected 
Wales  (A212)  and  Early  Wales  (4203). 

Rutgers  is  the  standard  variety  of  to¬ 
matoes  for  canning,  in  this  State.  Prit¬ 
chard  is  good  in  the  highest  altitudes 
where  the  soil  is  fertile.  Stokesdale,  or 
selections  of  John  Baer,  are  adapted  in  a 
limited  way  to  the  Northern  sections  of 
the  State  in  the  upland  soils.  Pan  Amer¬ 
ican  is  too  new  to  be  evaluated  but  is 
known  to  be  wilt  resistant.  A  new  early 
maturing  tomato  with  vigorous  foliage 
and  of  good  canning  quality  is  needed. 
It  is  anticipated  that  one  may  be  avail¬ 
able  in  another  year  or  two. 

The  highest  quality  in  the  can  de¬ 
pends  upon  everlasting  teamwork  of  the 
farmer,  the  fieldman  and  the  canner. 
Gcod  crops  can  be  grown  only  when  the 
farmer  follows  good  soil  management, 
cultural  and  harvesting  practices  year 
after  year.  Fieldmen  must  be  alert  in 
instructing  farmers  exactly  the  right 
time  to  harvest  such  highly  perishable 
crops  as  sweet  corn  and  peas. 

Efficient  plant  management  should  in¬ 
clude  careful  planning  to  avoid  a  rush 
of  deliveries  late  in  the  day  with  an 
over-crowding  of  the  canning  plant  ca¬ 
pacity  and  costly  use  of  labor.  High 
quality  in  the  can  means  greater  sales 
acceptance  of  your  products.  A  higher 
mineral  and  vitamin  content  is  another 
selling  point  for  garden  fresh  vegetables, 
properly  harvested  and  canned. 

*  An  address  before  the  Pennsylvania  Canners 
Association,  York,  Pa.,  November  25,  1941.  Mr. 
HuffinKton  is  vetretable  jrardeninpr  specialist  at 
Pennsylvania  State  CollcRe  School  of  ARriculture. 


8-8-8  A  NEW  SPINACH  FERTILIZER 

To  reduce  the  labor  cost  of  grassing 
small  spinach,  in  recent  years  most  of 
the  crop  in  Virginia  has  been  planted 
without  pre-applying  fertilizer.  After 
grassing  and  thinning,  the  crop  is  gen¬ 
erally  topdressed  several  times  with  a 
9-5-4  mixture.  Field '  tests  have  shown 
that  on  soils  low  in  potash  or  phosphate, 
this  practice  results  not  only  in  low 
yields  but  also  in  a  product  of  poor  mar¬ 
ket  quality.  This  condition  has  been  sat¬ 
isfactorily  remedied  by  the  use  of  an 
8-8-8  mixture  formulated  for  topdress¬ 
ing.  The  experiment  station  is  recom¬ 
mending  the  use  of  this  new  fertilizer  for 
spinach  on  soils  that  have  been  shown  by 
test  to  be  deficient  in  potash  or  in  phos¬ 
phate  and  potash.  If  the  soil  is  low  in 
phosphate,  a  pre-applied  application  of 
superphosphate  is  suggested.  The  9-5-4 
mixture  is  still  recommended  on  soils  that 
show  a  satisfactory  test  for  both  potash 
and  phosphate. 
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PRIORITIES  PRIMER 

by  the  C.  M.  &  S.  A.  Committee 


being  ever  mindful  of  keeping  your  in¬ 
ventory  at  the  level  specified  by  Order 
P-22  amended. 


Perhaps  you  are  confused  about  how 
to  secure  materials  to  build  repair  parts 
and  machinery  for  the  Canning  Industry. 
The  explanation  given  herewith,  is  to 
help  you  use  the  system  set  up  by  0PM 
in  Washington.  These  instructions  were 
correct  at  three  P.  M.,  November  25, 
1941. 

Maintenance  and  Repair 

Under  Preference  Rating  Order  P-22 
of  the  0PM,  carrying  a  rating  of  A-10, 
you  are  privileged  to  extend  like  rating 
to  obtain  needed  material  in  such  quan¬ 
tities  as  you  have  received  A-10  rated 
orders,  for  filling  orders  for  maintenance 
and  repair  parts  received  from  producers 
of  perishable  foods  for  National  Defense 
and  civilian  supply,  provided  the  pur¬ 
chase  order  bears  the  following  state¬ 
ment: 

“Material  for  maintenance  repair  or 
operating  supplies  rating  A-10  under 
Preference  Rating  Order  P-22  as 
amended  with  the  terms  of  which  I 
am  familiar.” 

(See  qualifications  of  Order  P-22  as 
amended  for  details.  You  may  secure 
copies  of  Order  P-22  from  0PM,  Social 
Security  Building,  Washington,  D.  C.) 

You  may  use  the  same  preference 
rating,  A-10,  in  securing  materials  for 
maintenance  and  repair  of  your  own  fac¬ 
tory,  if  your  purchase  order  for  material 
bears  the  same  statement.  (For  further 
information  see  Qualifications  of  Order 
P-22,  as  amended.) 

The  above  eliminates  the  necessity  of 
securing  customer’s  “Certificate  of  Need” 
on  repair  parts  only. 

If  your  supplier  of  raw  material  can¬ 
not  deliver  in  time  for  your  requirements, 
using  an  A-10  rating,  file  a  PD-1.  (See 
explanation  under  New  and  Replacement 
Equipment.) 

If  your  customer,  the  canner,  did  not 
repair  his  plant  in  1940  and  wants  to 
make  repairs  in  excess  of  $2,500.00,  he 
may  secure  permission  by  writing  to  the 
Repair  and  Maintenance  section  of  0PM, 
Washington. 

New  and  Replacement  Equipment 

o.  If  the  machine  ordered  by  the  can¬ 
ner  is  to  replace  a  worn-out  machine  you 
may  proceed  exactly  the  same  as  with 
“Maintenance  and  Repairs”  using  an 
A-10  rating.  If  this  rating  is  not  high 
enough  to  secure  the  needed  material, 
the  following  procedure  is  in  order. 

Your  customer,  the  canner,  should  file 
a  PD-1  in  order  to  secure  a  preference 
rating  or  delivery  preference  giving  you 
a  definite  delivery  priority  as  compared 
with  other  orders  you  have  on  hand. 

The  canner’s  name  must  be  filled  in  at 
the  top  of  the  PD-1  followed  by  the 
statement  in  caps,  “FOOD  MANUFAC¬ 
TURER.”  A  letter  from  the  canner  giv¬ 
ing  the  “whys  and  wherefores”  for  re¬ 
placing  the  worn-out  equipment  in  as 
great  detail  as  possible  should  accompany 


the  PD-1.  The  name  of  the  manufac¬ 
turer  of  the  machine  should  be  filled  in 
as  a  supplier  in  care  of  the  particular 
distributor  or  agent  of  the  actual 
manufacturer. 

h.  If  the  machines  ordered  are  for 
“increased  production”  or  expansion,  the 
canner  must  file  a  PD-1  with  Office  of 
Production  Management,  Washington,  D. 
C.  He  should  follow  exactly  the  same 
procedure  as  in  Paragraph  a. 

In  addition  to  the  PD-1,  the  canner 
should  also  execute  a  “Customer’s  Cer¬ 
tificate  of  Need.”  This  should  be  given 
to  the  supplier  to  be  used  by  him  as  evi¬ 
dence  of  good  faith  in  filing  his  PD-1  for 
material. 

We  advise  the  use  of  a  “Customer’s 
Certificate  of  Need”  on  all  orders  re¬ 
ceived  from  your  customer  for  new  and 
replacement  equipment. 

The  original  notarized  “Customer’s 
Certificate  of  Need”  should  be  reserved 
for  the  use  of  proving  the  necessity  of 
the  material  specified  and  should  remain 
in  your  files  until  proof  of  need  is  re¬ 
quired  by  0PM. 

How  to  File  PD-1 

When  materials  are  needed  to  con¬ 
struct  equipment  ordered  by  customer, 
you  must  file  a  PD-1  for  each  supplier. 
For  example,  you  must  file  a  PD-1  for 
whatever  you  secure  from  each  supplier. 
You  may  group  your  material  require¬ 
ments  of  one  classification  regardless  of 
the  number  of  customer  orders  requiring 
it,  bearing  in  mind  a  separate  PD-1  must 
be  filed  for  each  separate  supplier. 

Immediately  following  your  Company 
name  at  the  top  of  the  PD-1  should  be 
the  following  in  caps,  “FOOD  MACHIN¬ 
ERY  MANUFACTURER.”  Give  all  the 
details  possible  on  your  PD-1.  The  more 
information  you  give  to  0PM,  the  better 
your  chance  is  to  secure  prompt  action. 
If  there  isn’t  room  enough  on  the  PD-1. 
write  a  letter  to  accompany  it.  Tell  your 
story  of  your  needs  and  why  you  believe 
you  should  receive  the  materials  needed. 
List  all  other  PD-ls  to  be  filed  to  com¬ 
plete  manufacturing  of  the  machinery  de¬ 
scribed  in  Paragraph  4- A  of  PD-1.  The 
space  for  this  purpose  in  Paragraph  3  is 
limited;  write  a  letter  describing  in  de¬ 
tail  with  each  PD-1.  If  the  preference 
rating  granted  on  your  PD-1  is  not  hierh 
enough  to  secure  the  needed  material, 
you  may  ask  for  a  higher  preference 
rating. 

You  may  receive  orders  from  cus¬ 
tomers  carrying  varying  preference  rat¬ 
ings.  We  suggest  that  you  group  these 
Preference  Rated  Orders  and  make  out 
separate  PD-ls  for  the  materials  shown 
under  each  preference  rating,  viz: — the 
A-5s  on  one  PD-1 — the  A-lOs  on  another, 
etc. 

In  making  out  PD-ls  be  sure  to  sched¬ 
ule  delivery.  Also  make  your  request 
for  quantities  in  economic  lots  consis¬ 
tent  with  your  manufacturing  process. 


Trade-In  Machines 

You  may  use  P-22  carrying  an  A-10 
rating  in  repairing  or  reconditioning  ma¬ 
chines  taken  in  trade  or  repossessed. 

Keep  Your  Records 

The  supplier  should  keep  his  records, 
including  his  Pink  copy  of  the  “Certifi¬ 
cate  of  Need,”  in  such  condition  at  all 
times  that  they  may  be  readily  accessible 
in  the  event  of  an  0PM  inspector  re¬ 
quiring  evidence  of  your  compliance  with 
the  regulations. 

Do  not  underestimate  the  A-10  ratings 
you  receive.  They  may  not  secure  all  the 
material  you  may  need,  but  they  will  be 
recognized  by  your  suppliers  who  operate 
under  the  Defense  Rating  Plan. 

Do  not  ask  0PM  to  do  the  impossible. 
They  are  trying  to  be  helpful  and  will  ap¬ 
preciate  your  cooperation. 

Very  truly  yours, 

Robert  Sindall,  Chairman 
PRIORITIES  COMMITTEE 


TIN  PLATE  TO  LATIN  AMERICA 

On  December  2  S.  P.  A.  B.  officials 
announced  a  promise  to  ship  218,600 
metric  tons  of  tin  plate  to  South  America 
and  other  Western  Hemisphere  Republics 
beginning  December  15  when  the  present 
ban  against  such  shipments  ends. 

“These  218,600  metric  tons  are  ex¬ 
pected  to  meet  minimum  essential  re¬ 
quirements  for  tin  plate  in  the  other 
American  republics  in  accordance  with 
the  established  policy  of  maintaining 
economic  stability  of  the  Western  Hemis¬ 
phere  and  of  equally  recognizing  and 
providing  for  its  essential  civilian  needs 
in  our  allocations  of  materials,”  said 
SPAB. 

It  should  be  remembered  that  these 
South  American  countries  begin  their 
canning  of  fruits  and  vegetables  in  the 
opposite  period  of  the  year  to  which  we 
are  accustomed  here.  In  other  words, 
their  crops  ripen  and  are  ready  in  the 
early  months  of  the  year,  from  January 
to  June,  and  hence  the  need  of  this  tin 
plate  at  this  time. 


POTASH  IMPROVES  YIELD  AND 
QUALITY  OF  TOMATOES 

In  Extension  Bulletin  No.  35,  Dela¬ 
ware  Experiment  Station,  1940  Annual 
Report,  a  brief  account  of  fertilizer  tesi  3 
on  tomatoes  in  Delaware  was  reporter. 
On  25  tomato  farms  where  crop  accourc 
records  were  kept  and  where  200  pouncs 
of  muriate  of  potash  in  addition  to  reg’  • 
lar  fertilizers  were  used,  there  was  an 
increase  in  the  quality  of  the  crop  ar  l 
a  boost  in  production  of  approximate^' 
two  tons  per  acre  over  the  average  of  a  1 
plots  not  receiving  the  extra  potash.  Th's 
work  was  supervised  by  County  Age.  t 
Russell  Wilson  and  Dr.  K.  W.  Baker,  cf 
the  Delaware  Experiment  Station. 
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The  Market  For  Canned  Foods  in  Hong  Kong 

U,  S.  Department  of  Commerce 
Bureau  of  Foreign  and  Domestic  Commerce 


The  market  for  canned  foodstuffs  in 
Hong  Kong  should  be  of  particular  inter¬ 
est  at  this  time  to  American  canners  and 
exporters  because: 

1.  Its  imports  of  American  canned 
foods  have  doubled  in  value  during  the 
past  year. 

2.  Sales  of  American  canned  products 
approximate  $1,750,000  a  year, 

3.  The  present  is  a  strategic  time  to 
consolidate  recent  American  gains  in  this 
market  with  a  view  to  meeting  more  ef¬ 
fectively  a  renewal  of  European  com¬ 
petition  at  the  end  of  the  war. 

For  many  years  the  British  Crown 
Colony  of  Hong  Kong  has  been  a  profit¬ 
able  outlet  for  American  canned  foods, 
particularly  for  California  sardines,  sal¬ 
mon,  corned  beef,  canned  fruits  and  vege¬ 
tables  and  dried  and  condensed  milk 
products.  With  the  outbreak  of  the 
European  war  in  September,  1939,  former 
sources  of  supply,  notably  the  United 
Kingdom  and  the  Netherlands,  became 
increasingly  unable  to  maintain  exports 
to  the  colony  and  American  canned  foods 
imports  rose  accordingly. 

In  many  lines  the  United  States  is  to¬ 
day  almost  the  sole  supplier  and  it  ap¬ 
pears  that  this  condition  will  continue 
for  some  time.  Well  informed  members 
of  the  local  trade  estimate  that  during 
the  past  year  imports  of  American 
canned  foodstuffs  have  doubled  in  value 
and  are  now  coming  at  the  rate  of 
$1,750,000  a  year. 

Size  and  Nature  of  the  Local  Market 

The  population  of  Hong  Kong  is  1,656,- 
500,  consisting  of  500  Americans,  8,000 
British  civilians,  7,500  British  troops, 
8,000  Europeans,  and  1,632,500  Indians 
and  Chinese. 

The  Americans  and  Europeans  of  the 
colony  are  good  customers  for  canned 
foods  and  their  purchasing  power,  on  the 
whole,  is  quite  satisfactory.  While  the 
grei’t  majority  of  the  Chinese  inhabi¬ 
tants  have  small  earnings,  they  purchase 
substantial  amounts  of  low-priced  canned 
food,  especially  condensed,  dried  or 
evap'^rated  milk,  'salmon  and  California 
sard  nes.  There  are  a  large  number  of 
Chir.'se  in  business  for  themselves  or 
emp  oyed  by  local  European  firms  or 
Chi"  se  governmental  organizations  in 
Hon'-  Kong  who  are  good  customers  for 
cam  1  products. 

Local  Canning  Industry 

In  long  Kong  there  are  eleven  canning 
fact  'es,  five  of  which  specialize  in 
saus  'es  and  dried  meats  and  nine  com¬ 
ply  ith  Imperial  Preference  require- 
men'  There  are,  moreover,  twenty-one 
ging  ’  and  fruit-preserving  establish- 
nien  Although  most  of  these  canning 
facte  es  are  small,  their  total  produc¬ 
tion  .  1  not  inconsiderable. 


The  principal  foodstuffs  put  up  local¬ 
ly  are  lichees,  pineapples,  pears,  beans, 
bamboo  shoots,  lily  roots,  water  chest¬ 
nuts,  apricots,  mixed  pickles  and  other 
tropical  fruits  and  Chinese  prepared 
foods  unknown  to  the  American  public. 

In  addition  to  supplying  the  domestic 
market,  large  quantities  are  exported  to 
foreign  countries  such  as  the  United 
States  and  British  Malaya  where  there 
are  large  Chinese  populations. 

CANNED  FISH — Sardines  are  the 
leading  American  canned  fish  import  and 
are  widely  sold  to  all  classes  of  consum¬ 
ers.  Sardines  in  tomato  sauce,  in  oil 
and  in  mustard  sauce  are  the  most  pop¬ 
ular.  At  present  Canada  furnishes  size¬ 
able  quantities  of  sardines  which  are  on 
the  “essential  foods”  list.  The  United 
States,  however,  supplies  at  least  75  per 
cent  of  the  colony’s  sardine  requirements. 

Canned  salmon,  tuna,  crab  meat,  lob¬ 
ster,  shrimp  and  salted  and  kippered  her¬ 
ring,  are  in  good  demand  mainly  among 
the  higher-income  groups.  Salmon  is  also 
on  the  list  of  “essential  foods”  which 
would  indicate  that  it  has  large  sales 
among  the  Chinese  as  well. 

CANNED  MEAT — Australian  bacon  is 
the  largest  selling  canned  meat,  fol¬ 
lowed  by  smoked  ham  and  cooked  ham. 
Cooked  ham,  prior  to  the  war,  was  im¬ 
ported  mainly  from  Denmark.  There  is 
still  a  good  market  for  cooked  hams, 
although  it  is  somewhat  reduced.  Canned 
beef  and  lunch  meat,  supplied  chiefly  by 
Australia,  are  also  sold  in  considerable 
amounts. 

Corned  beef,  Vienna  sausages,  lunch 
tongue,  lunch  meat,  and  oxford  sausages 
are  the  leading  canned  meats  brought 
from  the  United  States.  Certain  canned 
meats,  notably  pork  sausage  links,  ox¬ 
ford  sausages,  Vienna  sausages  and 
frankfurters  are  received  from  a  Shang¬ 
hai  meat  packing  concern. 

There  is  a  good  demand  by  the  Brit¬ 
ish  residents  of  the  colony  for  such  spe¬ 
cialties  as  veal  and  ham  galantine,  ox 
tongue,  veal  and  ham  pie,  steak  and  kid¬ 
ney  pie  and  similar  meat  delicacies. 

EVAPORATED  MILK — The  cessation 
of  imports  from  pre-war  sources,  chiefly 
the  United  Kingdom  and  the  Netherlands, 
resulted  in  the  dominance  of  this  mar¬ 
ket  by  American  sterilized  and  evapo¬ 
rated  milk  products. 

It  is  understood  that  sterilized  and 
evaporated  milk  has  been  increasing  its 
sales  in  recent  years  at  the  expense  of 
condensed  milk. 

CONDENSED  MILK  —  In  pre-war 
times  most  of  the  imports  of  condensed 
milk  came  from  the  Netherlands  and 
Denmark.  At  present,  the  trade  esti¬ 
mates  that  80  per  cent  of  the  condensed 
milk  requirements  are  supplied  by  the 
United  States.  Local  dealers  report 
some  difficulty  in  obtaining  these  sup¬ 
plies  owing  to  the  large  scale  purchase 


of  condensed  milk  by  the  American 
Government. 

Although  the  leading  brands  of  sweet¬ 
ened  condensed  milk  are  chiefly  Dutch 
and  Swiss,  it  is  understood  from  the 
trade  that  the  products  actually  come 
from  the  United  States. 

Since  milk  prices  have  increased  so 
greatly  during  the  past  eighteen  months, 
Chinese  of  low  purchasing  power  have 
been  unable  to  afford  the  relatively  ex¬ 
pensive  brands  and  are  now  purchasing 
sweetened  condensed  skimmed  milk, 
which  costs  about  one-half  as  much.  A 
13% -ounce  can  of  sweetened  condensed 
skimmed  milk  retails  for  $0.08. 

The  only  Hong  Kong  Government  re¬ 
quirement  regarding  canned  milk  is  that 
sweetened  condensed  skimmed  milk  for 
sale  in  the  colony  must  bear  on  the  label, 
in  both  English  and  Chinese,  t^e  state¬ 
ment  that  the  milk  is  not  suitable  for  in¬ 
fants  under  one  year  of  age.  This  regu¬ 
lation  does  not  apply  to  milk  being 
shipped  to  China. 

CANNED  VEGETABLES— According 
to  dealers,  asparagus,  green  peas,  sugar 
corn,  and  mushrooms  are  the  most  popu¬ 
lar  canned  vegetables.  Asparagus,  green 
peas,  and  mushrooms  are  in  particular 
favor  for  use  in  soups  and  vegetable 
dishes  served  at  Chinese  banquets.  Be¬ 
fore  the  war  green  peas  and  mushrooms 
came  principally  from  France  and 
Belgium. 

At  present  the  United  States  and 
Australia  are  the  leading  suppliers  of 
green  peas  and  Canada  of  mushrooms. 
Spinach,  string  beans,  and  carrots  are 
also  in  good  demand.  Asparagus  has, 
for  many  years,  been  the  outstanding 
canned  vegetable  import  from  the  United 
States.  American  canned  pork  and 
beans  is  well  advertised  and  widely  sold 
as  is  shown  by  its  inclusion  on  the  list 
of  “essential  foods.” 

Current  retail  prices  for  canned  vege¬ 
tables  are  as  follows: 


American  brands: 


Asparasus,  mammonth . 

. No.  21/2 

can 

$0.40 

AsparaKus.  early  Karden.... 

....No.  2 

can 

2r> 

Asparagus,  natural  Kreen.... 

....No.  2 

can 

.40 

Asparagus,  selfctetl  tips . 

....No.  2 

can 

.3.'. 

Spinach  . 

....No.  11/2 

can 

.14 

Green  peas . 

....No.  2 

can 

.20 

Lima  beans . 

....No.  2 

can 

.22 

String  beans . 

....No.  2 

can 

.22 

Sugar  corn,  kernel . 

....No.  2 

can 

.20 

Tomatoes  . . 

....No.  2y. 

can 

.25 

Carrots,  diced . . 

....No.  1 

can 

.20 

Beets,  whole  or  sliced . 

....No.  2 

can 

.22 

Mushrooms  . 

can 

.15 

British  brands: 

Asparagus  . 

,...-.No.  2 

can 

.29 

Spinach  . 

.18 

Green  peas . 

. No.  2 

can 

.21 

String  beans . 

. No.  2 

can 

.12 

Corn  on  cob . 

. No.  2 

can 

.14 

Tomatoes,  solid  pack . 

. No.  2Vi 

can 

.18 

Mushrooms  . 

. 10-oz. 

can 

.28 

A  significant  factor 

in  the 

local 

de- 

mand  for  canned  vegetables  is  the  fact 
that  the  colony  produces  only  about  20 
per  cent  of  its  fresh  vegetable  require¬ 
ments  and  is,  therefore,  largely  depend¬ 
ent  upon  imports.  Japanese  occupation 
of  the  region  adjacent  to  Hong  Kong  has 
interfered  with  the  shipments  of  fresh 
vegetables  and  increased  the  market  for 
canned  vegetables  in  the  Colony. 

(Please  turn  to  page  20) 
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GRAMS  of  INTEREST 


MEETING  SOUTH  TEXAS  CANNERS 
ASSOCIATION 


CANNER  SUB-COMMITTEE 
APPOINTED  BY  0PM 

A  Sub-committee  of  the  Canners  Ad¬ 
visory  Committee,  to  handle  the  subject 
of  requirements  of  the  fruit,  vegetable, 
and  fish  canning  branches  of  the  in¬ 
dustry,  including  priorities,  has  been  an¬ 
nounced  by  the  Office  of  Production  Man¬ 
agement.  The  Committee  consists  of : 
O.  G.  Willets,  Campbell  Soup  Company; 
Howard  T.  Cumming,  Curtice  Brothers 
Company;  and  G.  C.  Scott,  Minnesota 
Valley  Canning  Company. 

CONVENTION  DINNER-DANCE 
AT  PALMER  HOUSE 

The  Annual  Dinner-Dance  at  the  Con¬ 
vention,  given  by  the  Canning  Machin¬ 
ery  &  Supplies  Association,  and  which 
will  be  held  January  28,  has  been  moved 
to  the  Palmer  House  instead  of  the  Hotel 
Stevens  as  heretofore.  The  Boulevard 
Room  at  the  Stevens  will  be  devoted  to 
exhibits  this  year.  All  indications  point 
to  an  early  sell-out,  so  canners  planning 
to  attend  this  affair  should  make  reser¬ 
vations  early  to  Chairman  Herbert 
Bengston,  A.  W.  Pinger  Company,  Mil¬ 
waukee,  Wisconsin. 


CHERRY  WEEK  IN  1942 

NATIONAL  CHERRY  WEEK,  from 
an  insignificant  beginning  ten  years  ago, 
has  now  become,  as  the  name  implies,  an 
event  of  national  importance.  This  is 
true  not  only  as  it  relates  to  the  Red 
Tart  Cherry  industry  but  also  included 
in  its  national  scope  of  importance  are 
the  many  allied  products — Hour,  sugar, 
butter,  lard,  vegetable  shortening,  baking 
powder,  gelatine,  corn  starch,  tapioca — 
just  to  name  some  of  the  items  which 
combine  with  red  cherries  to  make 
America’s  favorite  pies  and  desserts. 

A  place  on  the  1942  calendar  has 
again  been  fixed  by  the  Cherry  Week 
Committee  for  this  event.  The  dates 
chosen  for  1942  NATIONAL  CHERRY 
WEEK  are  Februai’y  15th  to  22nd,  with 
the  week  appropriately  culminating  with 
Washington’s  Birthday. 


NEW  FACTORY  PLANNED 

The  building  of  a  new  canning  plant 
at  Bonner  Springs,  Kansas,  is  being 
planned  by  the  Ozark  (Arkansas)  Can¬ 
ning  Company.  The  factory  will  cost 
between  $30,000  and  $40,000  and  will 
operate  six  months  of  the  year. 

NEW  MANAGER  OF  SEAFOOD  COMPANY 

Ernest  Morgenthau,  operator  of  a  fleet 
of  fishing  boats  in  the  Gulf  of  Mexico, 
has  become  manager  of  the  Hattiesburg 
Seafood  Company  at  Hattiesburg,  Mis¬ 
sissippi. 


BILL  HALSTEAD  SURPRISES 

William  E.  Halstead  of  the  Halstead 
Canning  Company,  Cortland,  New  York, 
and  President  of  the  Association  of  New 
York  State  Canners,  Inc.,  surprised  a 
number  of  his  friends  on  his  return  from 
a  honeymoon  in  Florida.  He  had  married 
Miss  Kathryn  Haug,  Rhinebeck,  New 
York. 

As  the  New  York  Canners  will  as¬ 
semble  in  Buffalo  in  their  Annual  Con¬ 
vention  on  December  11th  and  12th,  more 
of  his  friends  will  have  the  pleasure  of 
meeting  his  charming  bride,  since  they 
both  intend  to  be  present  at  that  session. 
His  bride  will  discover  that  “Bill”  is  very 
popular,  and  this  Convention  will  em¬ 
phasize  that  fact. 

NEW  HIGH  IN  PRISON  CANNERY 

According  to  E.  J.  Casper  of  the  prison 
staff  of  State  Prison  at  Waupun,  Wiscon¬ 
sin,  inmates  packed  71,000  gallon  cans 
of  fruits  and  vegetables  and  about  3,000 
gallons  of  pickles  and  kraut  at  the  can¬ 
ning  factory.  This  against  a  previous 
high  of  58,000  gallons. 

WYLER  &  COMPANY  MOVE 

Wyler  &  Company,  manufacturers  of 
dehydrated  soups  and  bouillon  cubes, 
moved  into  their  own  modern  one-story 
building,  which  contains  16,000  square 
feet.  The  business  was  started  eleven 
years  ago  by  its  President,  S.  S.  Wyler. 


The  South  Texas  Canners  Association 
held  its  Annual  Fall  meeting  November 
18,  1941,  in  the  Chamber  of  Commerce 
Auditorium,  McAllen,  Texas.  About  50 
attended  the  meeting,  large  attendance. 

The  following  officers  were  re-elected: 

President,  J.  R.  St.  Clair,  St.  Clair 
Foods  Co.,  McAllen,  Texas. 

Vice-President — Charles  H.  Reagan, 
Reagan  Canning  Co.,  McAllen,  Texas. 

Treasurer — W.  R.  Bagnetto,  Kessler 
&  Bagnetto  Canning  Co.,  Donna,  Texas. 

Executive  Secretary — James  A.  Burch, 
Weslaco,  Texas. 

Legislative  Committee  —  Glenn  G. 
White,  Chairman,  Weslaco,  Texas;  R.  B. 
McLeaish,  Weslaco,  Texas;  J.  C.  Ben¬ 
nett,  Brownsville,  Texas. 

Traffic  Committee — J.  K.  Omo,  Chair¬ 
man,  Weslaco,  Texas;  W.  R.  Bagnetto, 
Donna,  Texas;  T.  E.  Stinson,  Elsa, 
Texas. 

Paul  Fishback,  Secretary,  National 
Food  Brokers  Association,  was  among 
the  speakers.  His  subject  was  “Eco¬ 
nomic  Readjustments  after  the  National 
Emergency.’’ 

Other  speakers  on  the  program  were 
W.  C.  Scott,  Chief  of  the  U.  S.  Fruit 
and  Vegetable  Products  Laboratory,  U. 
S.  Department  of  Agriculture,  Weslaco; 
David  Roberts  of  San  Antonio,  Area 
Engineer  for  the  South  Texas  division 
office  of  the  Office  of  Production  Manage¬ 
ment;  and  Gus  C.  Street,  Jr.,  of  Dallas; 
Regional  Director  of  the  Wage  and  Hour 
Division  of  the  U.  S.  Department^  of 
Labor. 


STOCKS  AND  SHIPMENTS  CANNED  GREEN  BEANS 

By  N.  C.  A.  Division  of  Statistics 

Shipments 


Stocks 

July  1- 

Pack  Total  Supply 

Nov.  1 

Nov.  1 

1940 

1941  1940-41 

1941-42 

1941 

1941 

cases 

cases  cases 

cases 

cases 

cases 

Noi’theast  . 

.  766,698 

1,072,819  870,685 

1,082,254 

432,200 

650,054 

Mid-Atlantic..l,921,984 

2,298,562  2,006,778 

2,300,915 

560,704 

1,740,211 

Mid-West  . 

,1,233,834 

1,339,463  1,376,209 

1,348,486 

515,253 

833,233 

Western  . 

.2,638,201 

3,097,004  2,814,943 

3,157,271 

1,724,033 

1,433,238 

Southern  . 

,1,402,295 

2,410,492  1,432,075 

2,413,909 

279,960 

2,133,949 

TOTAL  . 

.7,963,012 

10,218,340  8,500,690 

10,302,835 

3,512,150 

6,790,685 

CANNED  WAX  BEANS 

Shipments 

Stocks 

July  1- 

Packs  Total  Supply 

Nov.  1 

Nov.  1 

1940 

1941  1940-41 

1941-42 

1941 

1941 

cases 

cases  cases 

cases 

cases 

cases 

Northeast  .... 

.  493,316 

756,694  545,869 

766,212 

302,808 

463,404 

Mid- Atlantic. 

.  158,932 

202,217  182,757 

202,926 

58,876 

144,050 

Mid- West  . 

.  474,423 

557,487  612,934 

562,898 

184,087 

378,811 

Western  . 

,.  95,619 

220,303  112,503 

229,047 

108,678 

120,369 

_  .^.475 

TOTAL  . 

..1,225,765 

1,736,701  1,457,538 

1,761,083 

654,449 

1,106,634 

These  figures  represent  the  pack  to  date.  Beans  are  still  being  packed 
in  several  states  and  the  report  will  be  revised  when  the  pack  is  completed. 
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CORRECTION 


WAR  SAVINGS  STAMPS  FOR  EMPLOYES 


CITRUS  IN  LIGHTER  CANS 


Part  125 — Label  Statements  Concern- 
■  g  Dietary  Properties  of  Food  Purport- 
v'g  to  be  or  Represented  for  Special 
:  ietary  Uses. 


CORRECTION  OF  ORDER 


An  order  promulgating  regulations 


p -escribing  label  statements  concerning 


dietary  properties  of  food  purporting  to 
be  or  represented  for  special  dietary  uses 
having  been  issued  in  the  above-entitled 
matter  on  November  18,  1941,  6  F.R. 
5921;  and 

It  appearing  that  paragraph  (a)  of 
125.06  Label  statements  relating  to  cer¬ 
tain  food  used  in  control  of  body  weight 
or  in  dietary  management  with  respect 
to  disease  of  the  said  regulations  appears 
therein  as  follows: 

(a)  the  per  cent  by  weight  of  protein; 
fat,  and  available  carbohydrates  in  such 
food;  and  whereas  the  said  paragraph 
should  have  appeared  therein  as  follows: 

(a)  the  per  cent  by  weight  of  protein, 
fat  and  available  carbohydrates  in  such 
food;  and 

Now,  therefore  it  is  ordered.  That  the 
said  paragraph  of  the  said  section  of  the 
said  regulations  promulgated  in  the 
above-entitled  matter  be  and  it  hereby 
is  corrected  to  read  as  follows: 

(a)  the  per  cent  by  weight  of  protein, 
fat,  and  available  carbohydrates  in  such 
food;  and 

(Sec.  701,  52  Stat.  1055;  21  U.  S.  C., 
Sup.,  371) 

Paul  V.  McNutt,  Administrator. 

November  28,  1941. 

(F.R.  Doc.  41-9045;  Filed,  December 
2,  1941;  11:04  A.  M.) 


WILLIAM  LEE  BEAN 

A  bright  and  cheerful  optimist;  a 
Friend  with  a  pleasant  word  for  every¬ 
one;  an  executive  who  gladly  gave  of  his 
energies  and  abilities;  an  officer  of  the 
organization  with  which  he  spent  fifty 
years  of  his  life,  whose  counsel  was 
sought  and  respected  by  all;  Mr.  Bean, 
Secretary-Treasurer  of  McCormick  & 
Company,  of  Baltimore,  died  on  Sunday, 
November  9,  1941,  after  an  illness  of 
se-  '  ral  weeks.  . 

I’  r.  Bean  was  born  in  Baltimore  on 
Ju]/  26,  1873,  and  had  made  his  home 
he  for  most  of  his  life.  His  parents 
wc  residents  of  St.  Mary’s  County,  in 
wb  h  Mr.  Bean  was  deeply  interested. 

Hi;  education  was  secured  in  the  Balti- 
mc  City  schools. 

i  ’  February  1,  1892,  he  joined  the 
Me  ormick  organization,  a  small  business 
at  lat  time,  and  by  his  interest  and 
abi  y  was  instrumental  in  building  it 
int  an  organization  of  National  promi- 
nei  When  the  McCormick  organiza- 
tio.  vas  incorporated  in  1915,  Mr.  Bean 
wa  uade  Secretary-Treasurer  and  served 
in  lat  capacity  until  his  death.  In 
Fei  :ary,  1942,  he  would  have  completed 
fift’  years  of  service  with  McCormick 
&  (  npany. 
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Part  of  each  weekly  salary  is  being 
paid  in  War  Savings  Stamps  by  McCor¬ 
mick  &  Company,  Baltimore,  to  its  em¬ 
ployes,  the  number  being  designated  by 
each  individual  employe.  This  company 
also  paid  recent  bonuses  in  U.  S.  Defense 
Bonds.  Likewise  it  presented  a  turkey 
to  each  one  of  its  500  employees  for 
Thanksgiving. 


DR.  WILLIAM  R.  HAINSWORTH  ELECTED 
PRESIDENT  OF  AMERICAN  SOCIETY  OF 
REFRIGERATING  ENGINEERS 

Dr.  William  R.  Hainsworth,  of  New 
York,  vice-president  of  Servel,  Inc.,  in 
charge  of  engineering,  and  national  au¬ 
thority  in  the  field  of  refrigeration  re¬ 
search,  was  elected  Thursday,  December 
4,  president  of  the  American  Society  of 
Refrigerating  Engineers  at  the  annual 
meeting  in  St.  Louis,  Mo. 


McCALL  CORPORATION  ADDS 
DONALD  E.  WEST 

Malcolm  MacHarg,  Vice  President  and 
Advertising  Director  of  McCall  Corpora¬ 
tion,  Publishers  of  McCall’s,  Redbook, 
Blue  Book  and  other  magazines,  an¬ 
nounces  that  Donald  E.  West  has  joined 
the  Market  Research  Department  of  the 
McCall  Corporation,  where  he  will  work 
with  Arthur  P.  Hirose,  Director  of  Mar¬ 
ket  Research  and  Promotion. 

Mr.  West  has  just  resigned  as  Execu¬ 
tive  Vice-President  of  the  American  In¬ 
stitute  of  Food  Distribution,  where  he 
was  in  charge  of  market  research.  Prior 
to  this,  he  was  with  the  Dartnell  Corpo¬ 
ration  and  with  Sales  Management  mag¬ 
azine.  Mr.  West  is  a  graduate  of  North¬ 
western  University. 


Can  manufacturers  were  asked  Decem¬ 
ber  2  by  the  Division  of  Materials,  0PM, 
to  add  grapefruit  and  grapefruit  juice 
to  the  list  of  products  being  packed  in 
thin  tin  plate  cans.  The  tin  plate  re¬ 
duces  by  10  per  cent  the  amount  of  tin 
used. 

Text  of  the  letter  sent  to  leading  can 
manufacturers  follows: 

Gentlemen : 

With  reference  to  the  letter  of  May 
5,  1941,  sent  to  you  by  the  Office  of 
Production  Management  over  the  sig¬ 
nature  of  Mr.  W.  L.  Batt,  requesting 
certain  conservation  measures  for  tin 
in  your  industry,  we  have  determined 
that  grapefruit  and  grapefruit  juice 
should  hereafter  be  packed  in  contain¬ 
ers  made  from  1.35  plate  (“0PM 
plate”),  and  would  appreciate  your 
cooperation  to  this  end. 

Very  truly  yours, 

E.  Vogelsang,  Chief 

Tin,  Lead  and  Ilmenite  Branch 

“STAR  OF  SCOTLAND”  GOING  TO 
SEA  AGAIN 

The  Alaska  Packers  Association  is 
operating  the  old  square-rigged  “Star  of 
Scotland”  built  in  Glasgow  54  years  ago, 
which  was  active  for  many  years  in  the 
Alaska  cannery  trade.  Another  veteran, 
the  “Star  of  Alaska”  is  being  sought  for 
return  to  service,  because  of  the  scarcity 
of  ships  on  the  Pacific  Coast. 

CANCO’S  MR.  STURDY  SPEAKS 

December  9,  Fremont,  Nebraska — Mid¬ 
land  College 

December  9,  Fremont,  Nebraska — Fre¬ 
mont  Chamber  of  Commerce 
December  10,  Columbus,  Nebraska — 
Parent-Teachers  Association 
December  11,  Columbus  Nebraska — 
Chamber  of  Commerce 


STOCKS  AND  SHIPMENTS  CANNED  FRESH  LIMA  BEANS 

By  N.  C.  A.  Division  of  Statistics 


Stocks  November  1,  1941 . 

Sold  not  shipped  .  900,501 

Unsold  .  432,945 

Stocks  August  1,  1941 . 

Stocks  November  1,  1940 . 

Shipments  August  1  to  November  1,  1941 . 

Shipments  August  1  to  November  1,  1940 . 


cases 

1,333,446 


105,588 

1,371,888 

1,075,813 

(a) 


SUPPLY  AND  MOVEMENT  TO  NOVEMBER  1,  1941 

Shipments 


Stocks  Aug.  1 

1941 

Total 

Stocks 

Aug.  Sept. 

(Carryover) 

Pack 

Supply 

Nov.  1 

and  Oct. 

cases 

cases 

cases 

cases 

cases 

East  . 

.  67,885 

1,560,030 

1,627,915 

885,428 

742,487 

West  . 

.  37,703 

743,641 

781,344 

448,018 

333,326 

TOTAL  . 

. 105,588 

2,303,671 

2,409,259 

1,333,446 

1,075,813 

(a)  Not  available 

The  accompanying  reports  of  the  1941  pack  and  November  1  stocks 
of  Canned  Fresh  Lima  Beans  are  a  summary  of  the  reports  from  all 
canners  known  to  have  been  packing  lima  beans  in  1941. 


THE  CONTINUOUS  INSPECTION  SERVICE 


by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade" 


Life  being  a  succession  of  one  thing  after  another,  it 
is  not  strange  that  the  highly  debatable  Grade 
.  Labeling-Continuous  Inspection  Service  comes 
again  to  the  fore.  Some  ^vill  recall  that  last  year 
(1940)  two  coast  canners  signed  for  the  service.  In 
1941  four  new  canners  on  the  West  Coast  signed  up 
although  the  exceptional  business  passing  in  recent 
months  allowed  but  little  stress  to  be  placed  on  this 
development.  It  seems  now  as  if  several  more  Coast 
outfits  will  use  the  service  the  coming  season.  This 
in  face  of  the  fact  one  canner  did  not  use  the  identi¬ 
fying  shield.  Certainly,  it  looks  as  if  the  turning  of  a 
few  more  canners  to  this  government  service  might 
swing  the  weight  of  canners  acceptable  to  Grade 
Labeling-Continuous  Inspection  Service.  (Canners  in 
Florida  and  other  States  have  adopted  this  service.) 

Primarily,  this  service  was  intended  to  provide 
Grade  A  merchandising  support  to  the  lines  using  it. 
Intelligent  salesmanagers  everywhere  realized  quickly 
that  any  governmental  agency  certifying  to  the  grade 
of  a  pack  through  continuous  inspection  would  tur- 
nish  irrefutable  evidence  that  goods  were  tops  in  qual¬ 
ity.  The  necessity  of  such  certification  this  season  in 
order  to  profitably  dispose  of  packs  having  been  obvi¬ 
ated  because  of  abnormal  times  and  demands  on  prac¬ 
tically  all  canners,  we  might  loose  sight  of  the  benefits 
to  be  derived  from  such  collaboration  with  Uncle  Sam. 
Let’s  review  the  record. 

Times  being  what  they  are,  canners  having  govern¬ 
ment  continuous  inspection  service  are  sitting  in  a 
pretty  swell  spot  when  government  orders  are  in  the 
offing.  As  time  passes,  more  and  more  dependence  will 
probably  be  placed  on  this  grading  system  and  can¬ 
ners  operating  under  it  will  have  first  call  on  the  at¬ 
tention  of  buyers  for  Uncle  Sam.  This  position  will  be 
of  immense  benefit  to  those  most  concerned  and  ought 
to  be  thought  carefully  of  by  all  canners  now  going  it 
alone.  Probably  too,  more  and  more  export  business 
will  be  placed  by  the  government,  continuous  inspection 
service  will  help  here  as  well.  Altogether,  we  feel  that 
canners  everywhere  ought  to  look  into  the  matter  care¬ 
fully,  and  if  it  is  possible  for  them  to  do  so,  they  ought 
to  take  on  this  service  no  matter  whether  or  not  they 
expect  to  sell  a  great  deal  to  Uncle  Sam  in  1942.  The 
chances  are  that  everyone  will  have  an  opportunity  to 
participate  in  the  business  placed  from  Washington 
and  as  long  as  this  is  the  case  or  will  be,  why  not  be  as 
well  prepared  as  possible  to  take  advantage  of  services 
available  for  the  standardization  of  quality? 

You  may  if  you  wish,  leave  all  this  consideration  of 
appeal  to  government  buyers  because  of  your  adherence 
to  continuous  inspection,  and  rest  your  case  for  its 
adoption  on  the  score  of  more  demonstrable  quality. 
There  is  considerable  speculation  among  those  in¬ 


formed  as  to  just  why  some  packers,  quite  cool  toward 
Continuous  Inspection,  are  rushing  into  glass  pack. 
The  answer  seems  evident  to  us.  If  your  goods  are 
open  to  the  gaze  of  the  prospective  buyer,  you  certainly 
do  not  need  the  service  as  much  as  do  those  whose  repu¬ 
tation  might  be  enhanced  quite  a  great  deal  by  the 
majesty  of  the  permissible  government  seal.  Then,  if 
you  pack  in  glass,  competitors  under  continuous  in¬ 
spection  will  not  be  so  apt  to  take  business  away  from 
you.  On  the  other  hand,  not  all  canners  by  any  means 
are  crazy  about  packing  in  glass.  As  the  next  best 
thing  they  have  every  right  to  adopt  continuous  inspec¬ 
tion  service. 

Canner  after  canner  will  stand  by  his  guns  and  point 
to  the  integrity  of  his  pack  over  a  period  of  many  years 
in  some  cases.  Still,  the  burden  of  positive  proof  of 
high  quality  will  be  squarely  on  his  shoulders,  and 
without  Continuous  Inspection  service  he  will  be  sev¬ 
eral  steps  behind  the  man  in  the  adjoining  county  who 
has  streamlined  his  packing  operations  and  taken  the 
guess  out  of  quality  designation  by  adopting  inspection 
as  packed.  So  far,  as  you  know,  the  service  is  purely 
voluntary,  one  who  adopts  it  voluntarily  will  later,  if 
it  is  made  compulsory,  as  it  may  be,  point  with  pride 
to  the  willingness  he  showed  to  be  among  the  pioneers 
in  protecting  the  consumer  to  the  last  degree.  Give  this 
whole  matter  a  good  think  and  if  you  are  as  sound  in 
your  thinking  as  you  should  be,  you  will  probably 
adopt  the  service  if  available. 

Already  we  learn  of  canners  employing  experienced 
help  in  canning  in  routine  duties  about  their  plants 
during  the  off  season  and  at  full  wages  so  that  these 
employees  may  be  available  when  needed.  This  is 
valuable  insurance  against  interruptions  to  a  pack 
next  season  but  you  must  remember  that  you  may  pack 
a  million  cases  of  foods  in  tin  and  then  not  sell  a  case 
if  your  competitor  has  a  decided  edge  on  you  in  mer¬ 
chandising.  This  matter  of  advantage  in  merchandis¬ 
ing  is  pretty  well  offset  as  far  as  the  small  packer  or 
the  newcomer  in  the  field  is  concerned  if  he  adopts 
grade  labeling.  Possibly  this  is  the  reason  why  lal^e, 
well  established  canners  are  fairly  cool  toward  rne 
proposition.  Human  nature  being  what  it  is,  no  ne 
can  be  blamed  for  not  strenuously  advocating  .he 
adoption  by  the  industry  of  a  plan  that  would  quic  ly 
place  all  canners  concerned  on  the  same  level  wl  en 
claiming  and  maintaining  a  quality  standard. 

In  the  foregoing  thought  you  have  in  a  couple  of 
nutshells,  the  reasons  for  and  against  the  adoptior  of 
continuous  inspection  and  grade  labeling  service.  If 
you  are  a  small  canner,  if  you  are  thinking  of  expr  d- 
ing  your  output  of  canned  foods  over  more  of  he 
months  in  the  year  with  its  consequent  merchandit  ng 
problem,  I  know  of  no  better  way  in  which  to  sec  ure 
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recognition  among  informed  buyers  than  by  your 
doption  of  this  service,  already  established  and  now 
being  adopted  by  more  canners  every  year.  A  great 
ceal  of  uncertainty  is  taken  out  of  your  manufacturing 
jirogram  by  such  a  step  forward.  In  case  competition 
becomes  keen  at  any  time  in  the  future,  with  continu¬ 
ous  inspection  service,  no  canner  will  have  more  as¬ 
surance  to  offer  of  high  quality  standards,  no  buyer 
may  question  your  statements  as  to  quality  when  an 
official  stamp  is  on  your  label.  As  I  have  pointed  out, 
larger  canners  will  not  care  at  any  time  to  see  compe¬ 
tition  built  strong  but  your  problem  is  yours  for  solu¬ 
tion.  With  such  an  assured  way  out  for  the  establish¬ 
ment  of  your  brands,  why  hesitate? 

If  you  are  going  to  can  more  foods  in  1942,  it’s  not 
certain  that  you  will  find  a  ready  market  for  all  of 
them.  Others  will  have  had  the  same  idea  and  will  have 
developed  it,  maybe  as  far  as  you  have  or  even  further. 
In  such  cases,  every  step  you  may  take  toward  breaking 
down  sales  resistance  will  pay  you  well.  It’s  all  very 
well  to  envision  now  an  overpowering  demand  for  all 
canned  foods  in  the  year  and  years  to  come,  but  this 
may  be  sidetracked  for  a  number  of  reasons.  One  of 
these  may  be  that  we  will  not  see  as  large  an  income 
in  the  nation  to  be  spent  for  foods  in  1942  as  we  have 
enjoyed  this  year.  Maybe  we  will  see  a  large  number 
of  retail  and  wholesale  food  distributors  next  year 
who  will  be  anxious  to  clean  up  stocks  on  hand  against 
an  after  the  war  slump  in  business.  Frozen  foods,  de¬ 
hydrated  foods,  to  mention  only  two  products  in  close 
competition  with  canned  foods,  may  enter  more  and 
more  into  the  picture  of  food  merchandising  in  1942. 


If  any  of  these  things  happens  be  fortified  against  such 
contingencies  by  the  adoption  of  Continuous  Inspec¬ 
tion-Grade  Labeling. 

When  making  your  final  decision  to  do  this,  do  not 
be  misled  by  private  label  jobbers  who  as  a  rule  are 
against  it.  So  far,  you  will  recall,  your  use  of  the 
identifying  shield  is  not  compulsory.  If  your  customer 
insists  you  omit  it  from  the  labels  on  his  goods,  you 
may  abide  by  his  wishes  and  leave  it  off.  But  when  you 
are  being  importuned  to  do  this,  stop  and  think  who  is 
to  benefit  by  your  actions.  It  can’t  be  you,  it  certainly 
can’t  be  the  consumer  and  after  all  you  two,  the  house¬ 
wife  and  yourself  are  those  most  concerned.  For 
years  the  articulate  consumer  has  been  clamoring  for 
some  certain  means  by  which  she  might  know^  in  her 
own  mind  that  the  canned  foods  she  bought  were  what 
they  claimed  to  be.  For  years  she  has  been  fooled, 
time  and  time  again,  by  fancy  labels  and  inferior  mer¬ 
chandise.  Why  fight  now  against  an  opportunity  to 
give  here  what  she  wants  ?  So  far  we  do  not  find  many 
honest-to-goodness  housewives  even  content  to  wade 
through  the  interminable  verbiage  of  descriptive  labels, 
when  she  can  buy  for  no  more  money  the  foods  she 
wants  under  government  grade  labels.  And  goodness 
knows,  if  a  buyer  wants  to  sell  your  goods  under  a 
fancy  label  at  a  fancy  price,  let  him  but  get  your  price 
as  well.  Do  not  be  confused  by  demands  that  you  re¬ 
frain  from  grade  labeling  and  the  taking  of  one  step 
further  toward  protecting  your  own  interests.  You 
will  find  that  even  in  these  war  times  your  profitable 
sales  will  increase  if  you  do  take  this  step,  no  matter 
how  momentous  it  may  seem  to  be.  Let’s  go! 
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K.  ROBINS  &  CO.,  INC.,  Baltimore,  md..  u. s.  a. 

Manufacturers  of  Canning  Equipment. 


Rotary  Spinach 
Sand  Tumbler 

Most  practical  ma¬ 
chine  for  removing 
sand,  twigs,  and  de- 
brisof  all  kinds.  Drum 
is  especially  heavy, 
woven  wire  galvaniz¬ 
ed  cloth,  '■>"  mesh 
mounted  on  machined 
cast  iron  rings.  Strong¬ 
ly  builtfor  long  wear. 


Spinach  Washer 
or  Soaker  Tank 

Three  revolving  ro¬ 
tary  drums  subject  the 
Spinach  or  greens  to 
a'.jthorough  washing. 
Automatically  deliv¬ 
ers  contents  into  spray 
washer  by  discharge 
elevator.  Equipped 
with  overflow  and 
drain.  Extra  clean¬ 
out  door  permits  fre¬ 
quent  cleaning  of 
tank.  Highly  recom¬ 
mended  as  a  practical 
pre-washer. 


Rotary  Spinach 
Spray  Washer 

Unusually  heavy  con¬ 
struction  for  capacity 
loads.  Spinach  sub¬ 
jected  to  continuous 
spray  washing 
throughout  length 
of  cylinder.  Does  a 
thorough  washing 
job. 

Continuous 
Spinach  Blancher 

"Open  Top"  continu¬ 
ous  blancher  that 
assures  more  of  the 
natural  color  in  spin¬ 
ach  and  greens  after 
blanching.  No 
waste,  no  bruising  or 
tearing  of  the  pro¬ 
duct.  All  steel, 
welded  construction. 
Thoroughly  practical 
and  will  give  years  of 
service. 


The  House  of  Robins 
specializes  in  all  types 
of  Cannins  Machinery. 
Here  we  offer  the  can¬ 
ner  of  Spinach,  Turnip 
greens  and  similar  pro¬ 
ducts,  four  distinctive 
machines  which  will  un¬ 
questionably  help  you 
produce  a  cleaner  and 
better  pack  of  Spinach. 

Write  for  full  details,  or 
ask  for  General  Catalog 
No.  600.  No  oblig¬ 
ation  on  your  part. 
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BERLIN  ChAPNM 


ATTENTION 


ALL  BOUND  -  ROCK  FASTENER 

WOOD  BOXES 

CANNED  FOODS 

DOMESTIC  OR  OVERSEAS  SHIPMENTS 

We  are  equipped  to  manufacture  to  Navy 
or  other  Specifications — ALL  BOUND  - 
ROCK  FASTENER  -  WOODEN  BOXES  for 
all  size  cans. 

We  invite  your  inquiries. 

PLANTERS  MANUFACTURING  CU.,  INC. 

Portsmouth,  Virginia 


COMPREHENSIVE 

INSURANCE 

PROTECTION 

which  protects  you  automatically 

FOR  THE  RIGHT  AMOUNT 

AT  ALL  TIMES . 

AT  MINIMUM  COST  .  .  . 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


A  UNIVERSAL  nLLER  AND  BRINER  embodying  aU  of  the  funda- 
mental  principals  of  sanitation,  yet  without  troublesome  parts.  By 
removing  but  one  slip  pin  in  each  valve,  no  tools  necessary,  you 
can  remove  the  entire  valve  mechanism  and  have  nothing  remaining 
but  a  clean  tank.  Every  part  of  the  machine  in  contact  with  the  food 
can  then  be  completely  washed  and  sterilized. 

Can  feeds  are  made  in  two  types,  disc  pocket  and  worm.  Can  dis* 
charges  are  of  two  types;  finger  type  to  directly  connect  to  high  speed 
closing  machines,  and  disc  type  to  discharge  into  exhaust  boxes,  etc. 

Berlin  Chapman  Fluid  Fillers  and  Syrupers  are  made  in  7,  10,  15  and 
20  valve  sizes  to  cover  a  wide  range  from  the  highest  desirable  speeds 
to  the  relatively  low  speeds.  Write  Berlin  Chapman  Co.,  Berlin,  Wis. 


BERLIN  CHAPMAN  IS  POCKET  FILLER  AND  SYRUPER 


COMPLETE 


CANNING  MACHINERY 


PLANT 
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THE  C  A  N  N 


WEEKLY  REVIEW 

Status  Quo  in  Canned  Food  Prices — Big 
Pack  Demands  Sinking  In — Canners  Enjoy- 
i>ig  Themselves  at  the  Conventions — Don’t 
Drop  Your  Oars  and  Expect  to  Float — 
Keep  Going. 

STATIC — The  canned  foods  mar¬ 
ket,  so  far  as  prices  go,  or  rather 
changes  in  prices,  is  truly  static 
today.  Rumors  or  price  declines, 
etc.,  go  the  rounds  but  it  is  not 
worth  while  trying  to  trace  them, 
as  in  no  instance  have  they  proved 
even  nearly  true.  And  this  is  not 
as  unethical  as  it  might  seem. 
Some  one  “hears”  that  lower  prices 
on  a  certain  product  have  been 
named  by  someone,  and  he  passes 
that  on  as  what  he  knows  about 
the  market ;  but  when  the  one 
credited  with  having  made  the 
price  cut  is  found  he  indignantly 
denies  the  whole  story,  usually 
with  the  assertion,  “why,  I  have  no 
goods  to  sell,  and  have  not  had  for 
sometime.” 

Given  the  situation  as  it  is  many 
distributors  wanting  goods,  can¬ 
ners  unwilling  or  impossible  sell¬ 
ers,  brokers  hungry  for  commis¬ 
sions — especially  with  the  approach 
of  Christmas — small  wonder  that 
the  “old-army-game”  is  attempted ; 
and  there  you  are. 

Effects  are  beginning  to  show  of 
the  announcement,  last  week,  of  the 
big  quantities  of  canned  vegetables 
tiiat  would  be  wanted  in  1942. 
Many  who  still  have  their  ideas 
b  ck  in  the  old  days,  and  still 
I 'ink  that  anything  over  20  million 
c  ses  is  a  calamity ;  in  other  words 
t  ose  who  have  not  closely  followed 
t  3  big  increase  in  popular  con- 
s  mption  of  canned  foods,  of  all 
1-  iids  but  of  some  in  particular  and 
b  ve  not  moved  up  the  popular 
c  isumption  mark,  were  flabber- 
^  sted  at  the  packs  asked  for:  44 
r  llion  cases  of  tomatoes;  42  mil- 
1  n  cases  of  peas,  etc.,  and  these 
I  n  simply  pontificated  “it  can’t 
b  done”!  They  have  never  no- 
t  ad  that  the  country  has  been 
e  '  ing  25  million  cases  of  tomatoes 
e  ^ry  year  for  the  past  five  years ; 
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that  consumption  of  canned  peas 
has  similarly  jumped,  and  that  the 
consumption  of  green  beans  has, 
in  a  percentage  way,  passed  all  of 
them. 

On  the  other  hand  corn  canners 
feel  slighted  that  their  expected 
pack  was  not  kept  on  a  footing  with 
canned  peas,  at  least,  if  not  toma¬ 
toes.  They  must  remember  that 
Europe  knows  nothing  about  eat¬ 
ing  fresh  corn,  nor  does  South 
America.  You  recall  the  old  whizz 
about  the  Frenchman,  who,  when 
asked  to  eat  corn,  replied  you 
Americans  must  be  animals,  only 
horses  eat  corn ;  and  the  American 
shot  back,  and  you  eat  the  horses! 

But  it  begins  to  look  as  if  this 
announcement  of  big  figures  in 
canned  vegetable  production  in 
1942  has  served  to  clear  the  atmos¬ 
phere  for  many  jobbers.  Their 
friends  and  advisers  had  warned 
them  that  the  1941  packs  were  big, 
and  that  they  better  be  careful. 
And  there  has  been,  in  recent 
weeks,  some  hesitation  on  the  part 
of  these  buyers,  with  some  of  them 
withholding  shipping  orders  and 
thus  inconveniencing  many  canners 
who  would  like  to  get  out  their 
orders  while  they  can.  Some  buy¬ 
ers  may  live  to  regret  such  delay, 
because  the  Government  is  requir¬ 
ing  more  and  more  goods  every 
day,  and  must  have  them. 

Attendance  at  the  various  can¬ 
ners’  conventions  is  breaking  all 
records.  One  has  yet  to  find  a 
single  canner  who  is  worrying 
about  selling  his  packs.  All  of 
them  seem  to  have  money,  are  pay¬ 
ing  their  bills,  and  enjoying  them¬ 
selves.  So  far  it  is  about  as  happy 
a  year  as  the  industry  has  known, 
for  most  members.  The  warning 
signal  has  been  made  several  times, 
for  both  canners  and  their  supply 
men :  don’t  throw  overboard  all 
your  selling  efforts.  Humans  soon 
forget,  and  they  can  and  will  for¬ 
get  that  you  were  ever  in  business ; 
but  more  important,  possibly,  than 
that:  it  is  the  height  of  folly  to 
lose  all  the  momentum  you  paid 
so  high  to  gain.  As  you  mount 
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the  heights  of  prosperity  the  out¬ 
look  may  be  exceeding  bright,  but 
don’t  take  your  foot  off  the  gas  or 
you  will  slip  back  faster  than  you 
ever  thought  possible.  Look  about 
you:  the  wise  traders  have  not 
slowed  down  on  advertising;  they 
are  maintaining  position,  for  the 
days  ahead  when  they  will  be 
needed.  Then  they  will  not  have 
to  resurrect  their  business'!  Think 
it  over. 

The  Government,  through  its 
various  branches,  is  asking  for  bids 
to  can  various  kinds  of  foods,  and 
condiments,  and  not  a  few  canners 
are  taking  on  the  canning  of  prod¬ 
ucts  which  they  had  never  thought 
to  touch  before.  There  are  possi¬ 
bilities  for  good  business  in  this, 
and  good  psychology,  in  keeping 
their  forces  together  and  in  shape. 

The  Q.  M.  Department  at  Chi¬ 
cago  has  just  reported: 

“Purchases  approximating  1,850,000 
cans  of  corn,  1,700,00  cans  of  peas,  750,- 
000  cans  of  tomatoes  and  375,000  cans 
of  tomato  juice  were  spread  among  large 
and  small  producers  throughout  the 
neighboring  states  of  Illinois,  Wisconsin, 
Indiana,  and  Ohio. 

Made  possible  to  a  large  extent  by  the 
fine  spirit  of  cooperation  shown  by  the 
canning  trade  in  both  large  and  small 
plants,  these  figures,  while  as  yet  incom¬ 
plete,  more  than  justify  the  Army’s 
‘taking  to  the  field’  to  round  out  its 
canned  vegetable  requirements,  according 
to  Brigadier  General  Joseph  E.  Barzyn- 
ski.  Commanding  General  of  the  Chicago 
Quartermaster  Depot. 

Uncommitted  stocks  were  not  always 
found  at  the  canneries  visited,  neverthe¬ 
less,  all  plant  operators  assured  the  buy¬ 
ing  teams  of  their  desire  to  cooperate 
with  the  Quartermaster  Corps  in  any  way 
possible.  In  some  instances,  unsolicited 
offers  were  made  direct  to  the  Procure¬ 
ment  Division  of  the  Depot  following 
these  field  contacts. 

On-the-spot  inspections  of  the  product 
by  the  Agricultural  Marketing  Service 
member  of  the  team,  which  also  included 
a  Quartermaster  Corps  procurement  of¬ 
ficer  and  a  civilian  canned  vegetable 
specialist,  provided  the  canner  with  a 
measure  of  satisfaction.  In  some  in¬ 
stances,  in  the  past,  post  contract  inspec¬ 
tions  have  resulted  in  rejections  based  on 
failure  of  the  item  to  meet  the  specified 
grade. 

Although  this  field  buying  has  ended, 
at  least  for  the  time  being,  if  future 
Army  canned  vegetable  requirements 
warrant,  they  will  be  resumed. 
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Looking  over  one  of  the  few  can- 
ners’  price  lists  now  issued,  the 
striking  thing  is  the  absence  of 
staples  and  the  scarcity,  even,  of 
specialties.  And  yet  it  cannot  be 
said  that  all  stocks  are  down  and 
out.  Many  canners  are  entirely 
sold  out  of  most  of  their  goods,  but 
have  some  specials;  and  other  can¬ 
ners  have  small  supplies  of  the 
wanted  goods,  so  that  the  ultimate 
is  that  while  assortments  are  badly 
broken  they  can  be  filled  if  substi¬ 
tutes  are  accepted.  As  a  whole 
canned  foods  are  in  a  very  favor¬ 
able  position,  especially  so  far  as 
prices  are  concerned.  The  canners 
have  not  run  wild  with  their  prices, 
and  we  don’t  believe  they  will,  even 
as  stocks  disappear.  And  retailers 
seem  to  be  treating  their  customers 
equally  well. 


NEW  YORK  MARKET 

Indicated  ’42  Needs  Have  Strengthened  the 
Market  and  Ended  Buyer  Hesitation  on  ’41 
Purchases  —  Government  Buying  —  Taking 
Green  Beans — Routine  Business  in  Peas — 
Spinach  Running  Out — Light  Business  in 
Corn — Citrus  Prices — Sardine  Canning  Over 
and  Mainly  All  Sold. 

By  “New  York  Stater” 

New  York,  Dec.  5,  1941. 

THE  SITUATION — Last  week’s  de¬ 
velopments  in  Washington  with  re¬ 
spect  to  required  production  of  ma¬ 
jor  canned  vegetables  during  the 
1942  pack  year  have  definitely  im¬ 
parted  new  strength  to  the  spot 
market  position  and  are  forcing 
many  distributors  to  revise  their 
buying  plans.  Currently,  it  is  indi¬ 
cated,  distributors  who  had  decided 
to  remain  out  of  the  market  until 
the  January  conventions  are  show¬ 
ing  more  inclination  now  to  step 
into  the  market  and  round  out  as¬ 
sortments,  foreseeing  a  steady  ad¬ 
vance  in  prices.  Continued  heavy 
spot  purchases  of  canned  foods  by 
government  agencies  are  also  in¬ 
jecting  additional  firmness  into  the 
general  market  picture.  During 
the  week  ended  November  29,  such 
purchases  included  874,600  cases 
of  canned  evaporated  milk,  106,- 
210  cases  of  canned  tomatoes,  48,- 
359  cases  of  canned  fish,  222,500 
cases  of  canned  apples,  109,127 


cases  of  canned  peaches,  2,000 
cases  of  canned  green  beans,  1,250 
cases  of  canned  spinach,  1,250  cases 
of  canned  celery,  and  2,329,980 
pounds  of  canned  ration. 

THE  OUTLOOK — Regardless  of  the 
belief  that  canners’  holdings  on 
some  items  are  larger  than  com¬ 
monly  supposed,  the  developments 
outlined  above  will  probably  make 
for  a  complete  reappraisal  of  pur¬ 
chasing  programs  by  many  dis¬ 
tributors.  Hence,  the  market  is 
expected  to  witness  an  unwonted 
amount  of  activity  during  the  bal¬ 
ance  of  the  year, — at  a  time  when 
the  trade  normally  is  closely  con¬ 
cerned  with  inventory  plans  and 
the  handling  of  holiday  lines. 

CANNED  TOMATOES — Inquiry  has 
shown  improvement  during  the 
week,  and  the  market  is  in  firm  po¬ 
sition.  Canners  in  the  tri-states 
are  offering  standard  Is  at  521/0  to 
55  cents,  2s  at  88 1^  cents,  2i^  at 
$1,171/0,  and  10s  at “$3.90  to  $4“.00, 
with  the  latter  figure  generally  pre¬ 
vailing.  On  extra  standards,  the 
market  is  well  established  at  60 
cents  for  Is,  90  cents  to  $1.00  for 
2s,  and  $4.35  to  $4.75  for  10s, 
f.  o.  b.  canneries.  Standard  toma¬ 
to  puree  is  meeting  with  a  better 
call  in  the  south,  at  50  cents  for  Is 
and  $4.00  for  10s,  with  fancy  at 
60  cents  for  Is  and  up  to  $5.00  for 
10s.  New  York  State  canners  are 
quoting  tomato  paste  10s  firm  at 
$5.00. 

BEANS  —  Buyers  are  showing 
more  interest  in  covering  on  this 
item.  Packers  in  the  south  quote 
standard  cut  green  2s  at  $1.00  and 
10s  at  $5.00,  while  extra  standards 
list  at  $1.10  and  $5.50.  The  trade 
is  showing  some  interest  in  Texas 
offerings,  which  are  up  to  $1.00, 
and  are  looking  into  the  market  on 
Florida  pack,  which  is  now  up  to 
$1.05  f.  o.  b.  canneries. 

PEAS  —  Routine  inquiry  is  re¬ 
ported  in  this  division  of  the  mar¬ 
ket.  Standard  ungraded  Alaskas 
range  9714  cents  to  $1.00  for  2s, 
with  10s  at  $5.00.  On  extra  stand¬ 
ards,  the  market  ranges  $1,171/2  to 
$1.20  for  2-sieve,  with  10s  holding 
firm  at  $6.00.  Standard  ungraded 
sweets  are  firm  at  $1.00  minimum, 
with  extra  standards  at  $1.10,  all 


of  the  foregoing  being  f.  0.  b.  south¬ 
ern  canneries.  The  market  at  mid- 
western  points  is  reported  firming 
up,  particularly  on  extra  standards, 
although  actual  trading  is  reported 
as  quiet,  with  distributors  gener¬ 
ally  taking  in  deliveries  against 
future  contracts  to  take  care  of 
their  immediate  needs. 

SPINACH  —  Buyers  are  looking 
over  the  market  in  the  tri-states, 
and  unsold  stocks  in  canners’  hands 
are  steadily  dwindling.  Standard 
2s  are  reported  available  in  a  lim¬ 
ited  way  at  $1.10-$1.15,  with  2i/)S 
at  $1.55-$1.60,  and  10s  at  $5.25- 
$5.35.  On  fancy  quality,  the  mar¬ 
ket  is  nominally  listed  at  $1.20- 
$1.25  for  2s,  $1.65-$1.70  for  2i/,s, 
and  $5.50-$5.75  for  10s,  at  can¬ 
neries. 

CORN — The  market  is  without  im¬ 
portant  change  this  week,  and 
trading  volume  has  been  light. 
There  is  still  some  inquiry  reported 
for  fancy  quality  white  corn,  but 
the  market  is  closely  sold  up,  with 
offerings  principally  centered  in 
yellow  varieties,  which  are  quoted 
all  the  way  from  $1.05  to  $1.15. 

NEW  CITRUS  QUOTED  —  Opening 
prices  on  new  pack  Florida  canned 
citrus,  for  December  shipment 
only,  were  made  in  the  local  market 
this  week.  Segments  are  posted  at 
$1,021/2  for  2s,  $2.90  for  5s,  $2.60 
for  404s,  80  cents  for  300s,  and  55 
cents  for  the  8-ounce  tin,  while 
sweetened  juice,  2s,  are  listed  at 
75  cents  for  grapefruit  juice,  77^  -2 
cents  for  blended  orange  and 
grapefruit  juice,  and  80  cents  for 
orange  juice,  f.  o.  b.  Tampa.  Re¬ 
ports  from  Florida  indicate  thai 
the  early  pack  will  be  light,  witl‘ 
growers  holding  their  fruit  off  the 
market  in  anticipation  of  a  better 
price  basis  later  on  in  the  seasor 

WEST  COAST  FRUITS  —  Govern 
ment  buying  has  continued  th- 
principal  factor  in  the  West  Coas' 
canned  fruits  market  during  tie 
week.  Distributors  are  working  o’ 
present  holdings,  and  are  showin: 
some  concern  over  reports  that  re 
tail  movement  of  canned  fruits  in 
this  territory  is  not  coming  up  t. 
expectations.  There  have  been  ii" 
price  changes  on  West  Coast  fruit ' 
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reported  during  the  week,  but  it  is 
indicated  that  canners  are  showing 
strong  views  and  that  the  January 
meetings  will  probably  not  witness 
the  usual  volume  of  “good  buys” 
from  canners  who  may  be  anxious 
to  clear  up  odds  and  ends  from 
their  warehouses. 

SARDINE  PACK  OVER — With  plans 
for  a  change  in  the  Maine  law  to 
permit  extension  of  the  canning 
season  abandoned,  the  1941  pack¬ 
ing  season  “down  east”  closed  No¬ 
vember  30.  The  closing  weeks  of 
the  season  witnsesed  little  activity 
at  the  canneries,  and  the  pack  lor 
the  season  was  not  expected  to  ex¬ 
ceed  2,900,000  cases,  most  of  which 
is  now  out  of  packers’  hands.  On 
the  small  stocks  still  available,  it 
is  indicated,  prices  will  be  higher 
than  those  recently  quoted.  Cali¬ 
fornia  packers  are  getting  a  good 
demand  for  sardines,  with  the  mar¬ 
ket  on  regular  grade  firm  at  $4.25 
per  case,  f.  o.  b.  The  California 
pack  is  running  far  in  excess  of 
that  for  last  season,  but  heavy  gov¬ 
ernment  buying  has  absorbed  the 
increased  output  to  a  considerable 
extent.  Canning  will  continue  un¬ 
til  mid-February. 

SALMON — Recent  indicated  easi¬ 
ness  in  pinks  in  the  Seattle  market 
has  been  brought  to  an  end,  and  the 
$1.75  basis  is  now  seemingly  well 
established,  due  to  some  extent  to 
considerable  government  buying  at 
that  figure.  Reds  remain  in  light 
supply,  and  are  strongly  held.  Re- 
Ijorts  from  Vancouver  this  week  in¬ 
dicate  that  the  1941  British  Colum¬ 
bia  pack  has  set  an  all-time  high  at 
2,236,000  cases,  sufficient  to  take 
'  are  of  all  indicated  demands  from 
iJritain  and  still  leave  a  sufficient 
''Urplus  for  home  requirements. 

OTHER  FISH — Buyers  are  still  in 
be  market  for  tuna,  although  high 
rices  tend  to  limit  buying  to  small 
jts.  White  meat  halves  are  strong- 
’  held  at  $14  on  the  coast,  with 
-5  at  $27,  for  fancy  quality,  with  a 
-tie  standard  whitemeat  reported 
ailable  at  $12  for  halves,  f.  o.  b. 
oast  .  .  .  Shrimp  offerings  are 
ctremely  limited,  and  the  market 
again  higher,  with  small  firm  at 
1.90,  medium  at  $2.00,  and  large 
■  $2.15,  f.  o.  b.  Gulf  points. 


CHICAGO  MARKET 

No  Pressure  to  Sell — Tomato  Canners  Well 
Sold  Up — Effort  to  Break  Market  Failed — 
Products  Working  Higher — Standard  Corn 
Scarce  —  Wisconsin  Pea  Canners  Cleaning 
Out  Warehouses — Its  All  California  Spinach 
— Season  Helped  Kraut — Buying  and  Selling 
of  Grapefruit  Very  Hesitant — Fruits  and 
Fish  quiet — ^The  Broker. 

By  “Illinois” 

Chicago,  Dec.  5,  1941. 

GENERAL  MARKET  —  Retail  trade 
is  reported  heavy.  Jobbers  and 
chains  are  busy  although  not  much 
actual  new  buying  is  going  on. 

The  canned  food  market  holds 
firm  at  primary  points.  There  is 
little  or  no  pressure  on  the  part  of 
canners  to  sell  and  many  of  them 
are  still  busy  shipping  on  previous 
bookings. 

TOMATOES — Indiana  canners  and 
those  in  the  surrounding  states, 
are  so  well  sold  up  on  their  1941 
packing,  that  they  are  somewhat 
independent  and  inclined  to  hold 
what  little  if  any  surplus  they  have, 
until  after  the  turn  of  the  year. 
Many  of  them  tell  you  they  expect 
to  obtain  $1.00  on  No.  2  tin 
standards. 

During  the  week  under  review, 
two  or  three  buyers  put  out  “feel¬ 
ers”  to  see  just  what  they  could 
purchase,  but  the  reaction  is  re¬ 
ported  as  one  of — strength.  Quota¬ 
tions  today  range : — No.  2  standard 
Indiana  tomatoes,  90  cents  to  $1.00 
Indiana ;  No.  21/4  standard  Indiana 
tomatoes,  $1.25  to  $1.35  Indiana; 
No.  10  standard  Indiana  tomatoes, 
$4.50  to  $4.75  Indiana ;  with  better 
grades,  like  extra  standards  and 
fancies  quite  scarce. 

TOMATO  PRODUCTS — Prices  seem 
to  be  working  higher  on  catsup  as 
well  as  Tomato  juice,  due  largely 
to  limited  supplies  rather  than 
heavy  demand. 

No.  10  tin  tomato  puree  is  scarce 
and  the  last  sale  is  reported  made 
at  $4.50  Indiana  factory. 

CORN — The  trade  is  awaiting  the 
information  as  to  just  what  was 
actually  shipped  in  November. 
With  October  shipments  double 
that  of  1940,  they  want  to  know  if 
the  same  rate  has  continued. 


Standard  corn  is  scarce.  Rumor 
had  it  the  other  day  that  someone 
sold  No.  2  standard  cream  style 
narrowgrain  at  85  cents  factory 
but  that  was  stoutly  denied.  90 
cents  seems  to  be  the  market  with 
No.  2  extra  standard  cream  style 
quoted  at  $1.00  for  yellow. 

Whole  grain  corn,  both  white  and 
yellow,  has  not  had  much  call  lately. 
The  general  market  is  strong. 

PEAS — Last  week  this  column  re¬ 
ferred  to  a  40,000,000  case  pack  in 
1942.  Your  reporter  thought  he 
was  shooting  high  enough'but  now, 
it  seems  that  the  Government 
wants  a  42,000,000  case  pack  as  a 
minimum.  Those  sure  are  large 
figures  when  one  compares  the 
total  packs  of  but  a  few  years  ago. 

New  buying  is  quiet  but  quite  a 
little  shipping  continues  and  can¬ 
ners  in  Wisconsin  are  cleaning  up 
their  warehouses  to  a  degree  that 
is  surprising. 

SPINACH — California  seems  to  be 
doing  all  the  business.  The  Fall 
pack  on  the  Coast  is  said  to  have 
been  good,  both  in  quantity  as  well 
as  quality,  and  several  carloads  of 
Fall  pack  spinach  have  been 
shipped  to  the  Chicago  market. 
Prices  remain  firm  with  No.  21/2 
quoted  at  $1.30  and  No.  2  tins  at 
$1.00. 

BEETS  —  Buying  interest  con¬ 
tinues  favorable  and  canners  of 
beets  are  optimistic.  Quotations 
of  the  lower  grades  are  attractive 
when  compared  with  the  values  of 
other  canned  foods.  Beets  have  not 
advanced  in  proportion  as  for  ex¬ 
ample  No.  2  tin  cut,  diced,  sliced, 
and  some  of  the  whole  grades. 

SAUERKRAUT  —  Canners  in  Wis¬ 
consin  and  Northern  Illinois  have 
about  finished  their  cutting  opera¬ 
tions.  The  open  October  and  No¬ 
vember  weather,  brought  on  a 
larger  tonnage  than  was  expected 
but  the  market  continues  firm  and 
is  well  supported. 

PUMPKIN  —  Some  cleaning  up 
sales  have  been  noted  with  slight 
shading  of  prices  but  in  a  general 
way.  No.  2^/0  fancy  pumpkin  com¬ 
mands  80  to  85  cents  Indiana  ship¬ 
ping  point,  with  No.  10  tins  rang¬ 
ing  from  $2.75  to  $3.00.  No.  2 
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pumpkin  is  apparently  scarce  and 
commands  65  cents. 

CITRUS  PRODUCTS — An  increasing 
number  of  canners  are  quoting  new 
pack  grapefruit  and  grapefruit 
juice  out  of  Florida.  There  are 
some,  however,  and  among  these 
the  largest,  who  resist  all  entreat¬ 
ies  to  book  business,  claiming  that 
it  is  entirely  too  early  and  that 
costs  have  not  been  established. 

The  Chicago  trade  seems  to  be 
feeling  its  way  rather  cautiously 
in  making  definite  commitments 
against  the  pack,  although  some 
buying  for  prompt  shipment  has 
been  noted,  particularly  in  seg¬ 
ments. 

Spot  juice  carried  over  from  the 
last  citrus  season,  is  more  attrac¬ 
tively  priced  than  the  new  juice  and 
some  say  it  is  of  better  quality. 
The  business  on  juice  has  been 
limited. 

CALIFORNIA  FRUITS  —  With  the 
possibility  of  a  higher  rate  of 
freight  from  the  Coast  by  the  first 
of  the  year  as  an  inducement  to 
purchase,  plus  the  fact  that  stocks 
among  the  better  California  can¬ 
ners  are  becoming  quite  depleted, 
has  acted  as  a  spur  to  some  sizeable 
business.  Apricots  have  been 
wanted  in  No.  10  tins  but  these  are 
scarce,  both  syrup  grades  as  well 
as  pie.  Cling  peaches  have  shared 
in  the  better  demand  and  the  po¬ 
sition  of  No.  10  tins  is  the  same  as 
that  of  apricots.  Cocktail  and  fruit 
salad  have  had  routine  call. 

PACIFIC  NORTHWEST  —  Business 
has  been  slow  on  pears,  prune- 
plums,  berries,  and  the  balance  of 
the  line  as  packed  in  Washington 
and  Oregon.  Quite  a  number  of 
berry  items  are  unobtainable.  The 
entire  price  structure  is  strong. 

FISH  —  An  active  demand  has 
been  noted  for  new  pack  oysters. 
Salmon  market  has  been  quiet. 
Sardines  have  moved  freely. 
Shrimp  is  scarce  and  held  at  prices 
considered  high  by  Chicago  mer¬ 
chants.  Crabmeat  is  practically 
unobtainable. 

THE  FOOD  BROKER — (see  previous 
eleven  issues)  The  large  majority 
of  the  manufacturers,  canners, 
packers,  processors,  that  the  Food 
Broker  represents  and  sells  for,  are 


small.  They  must  and  do  have  an 
outlet  for  their  products  in  all  the 
markets  of  the  Nation.  Only  a  few 
of  the  larger  producers  have  sales 
organizations  and  many  of  them 
have  found  it  an  expensive  way  to 
sell  through  their  own  sales  force. 
In  recent  years,  a  number  have 
changed  over  to  the  brokerage 
service. 

The  big  majority  of  the  sellers 
employ  a  Food  Broker  in  each  of 
the  various  markets,  to  act  as  their 
sales  agent.  The  Food  Broker 
does  not  represent  sellers  of  com¬ 
peting  lines  or  products,  except  in 
those  cases  where  it  is  to  the  ad¬ 
vantage  of  both  the  seller  and  the 
broker  and  in  all  such  cases,  there 
is  a  complete  understanding  and 
acceptance  of  the  situation  by  the 
competing  sellers,  (to  be  con¬ 
tinued) 


CALIFORNIA  MARKET 

Interest  in  Shipping  Rather  Than  Selling — 
Delaying  Shipping  Instructions — Rain  Helped 
Late  Spinach — Holdings  of  Fruits  May 
Startle  Some  by  Their  Smallness — Coast 
Trade  Wants  More  Tomatoes  Than  Can¬ 
ners  Can  Supply — Still  Some  Asparagus — 
Fish  Firmly  Maintained. 

By  “Berkeley'* 

San  Francisco,  Dec.  5,  1941. 

MARKET  —  Trading  in  canned 
foods  continues  in  rather  light  vol¬ 
ume  in  this  market,  with  canners 
much  more  interested  in  making 
shipments  of  goods  sold  and  in  get¬ 
ting  payment  than  in  making  ad¬ 
ditional  sales.  A  very  considerable 
part  of  the  early  business  booked 
was  for  shipment  by  November  15, 
but  some  of  this  is  still  in  canners’ 
warehouses.  Buyers  give  a  variety 
of  excuses  for  delaying  shipments, 
these  ranging  from  lack  of  ware¬ 
house  space  to  difficulties  in  secur¬ 
ing  labels  and  the  desire  to  have 
shipments  go  forward  by  the  water 
route.  Of  course,  this  is  an  annual 
complaint,  the  buyer  being  anxious 
to  hold  onto  his  money  as  long  as 
possible,  with  the  canner  just  as 
anxious  to  get  the  feel  of  it.  There 
is  quite  a  steady  fill-in  business, 
with  buyers  picking  up  sizes  and 
grades  off  the  market  for  the  time 
being  when  the  bulk  of  the  busi¬ 


ness  was  done,  and  canners  are 
making  no  special  efforts  to  push 
sales. 

SPINACH  —  Spinach  packing  is 
just  getting  under  way  in  some  dis¬ 
tricts,  while  in  others  the  fall  pack 
has  virtually  been  completed.  The 
pack  is  proving  of  good  quality  for 
fall  spinach  and  the  size  of  the  pack 
is  also  encouraging.  December  got 
under  way  with  a  general  rain 
blanketing  the  State,  this  being  of 
the  mild,  warm  variety,  favorable 
to  good  crop  production.  Should 
conditions  continue  favorable  for  a 
few  weeks,  packers  who  have  made 
limited  sales  will  be  back  with  fur¬ 
ther  offerings.  The  market  con¬ 
tinues  firm  on  the  basis  of  $1.30 
for  No.  2V2S. 

FRUITS  —  When  the  checkup  is 
made  at  the  end  of  the  year  on  the 
quantities  of  California  fruits  un¬ 
sold  the  totals  will  probably  startle 
some  by  their  smallness.  An  in¬ 
spection  of  stock  lists  around  town 
indicate  that  some  operators  now 
have  little  other  than  odd  lots  un¬ 
sold  in  many  items.  One  prominent 
canner  has  less  than  five  per  cent 
of  his  peach  pack  unsold.  Another 
has  only  a  few  hundred  cases  of 
apricots.  Pears  are  the  heaviest 
item  in  fruits  unsold,  with  some 
packers  who  say  they  could  move 
their  entire  holdings  in  a  single  lot 
if  they  so  desired.  One  large  pack¬ 
er  who  has  long  featured  Pacific 
Northwest  berries  has  but  2500 
cases  of  these  unsold,  out  of  nine 
varieties  packed.  The  largest  hold¬ 
ing  in  any  one  variety  is  but  800 
cases,  with  the  smallest,  2  cases. 
The  entire  pack  of  loganberries 
has  been  moved. 

TOMATOES  —  The  canned  tomato 
market  is  fairly  active,  with  the 
Government  making  purchase- 
with  interesting  regularity.  The 
ideas  of  canners  seem  to  hav' 
varied  a  lot  this  season,  some  hav¬ 
ing  gone  in  strongly  for  straigh"^ 
tomatoes,  others  for  juice,  and  stij 
others  for  tomato  products.  Or 
large  firm  with  national  distribi 
tion  has  long  since  been  sold  up  o’ 
standards  and  solid  pack,  but  sti 
has  a  lot  of  juice  to  be  moved.  I 
shipped  standard  tomatoes  only  t 
its  Pacific  Coast  trade  and  was  net 
able  to  fill  orders  in  full,  with  soliJ 
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lack  falling  far  short  of  market 
requirements.  Another  large  pack¬ 
er  is  fairly  well  supplied  with 
standards  and  solid  pack,  but  was 
able  to  make  but  a  96  per  cent  de¬ 
livery  on  juice.  Practically  every- 
hing  in  the  line  of  tomatoes  and 
tomato  products  is  to  be  had  in  this 
market,  with  the  possible  excep¬ 
tion  of  some  items  in  tomato  paste 
or  Italian  type  tomatoes. 

ASPARAGUS  —  Practically  every 
item  in  the  asparagus  list  is  still  to 
be  had,  but  inventories  of  some 
California  canners  indicate  that 
stocks,  as  a  whole,  must  be  light. 
The  stock  list  of  one  fairly  large 
operator  shows  more  than  twenty 
items  where  unsold  stocks  amount 
to  less  than  one  hundred  cases. 
This  is  an  item  on  which  there  is 
usually  a  substantial  volume  of 
early  business  booked,  with  a  small 
but  steady  business  noted  the  last 
few  months  of  the  year.  Immedi¬ 
ately  after  the  first  of  the  year, 
buyers  come  back  into  the  market 
and  make  purchases  to  last  until 
new  pack  may  be  expected. 

FISH  —  The  canned  fish  market 
remains  largely  without  change, 
with  lists  firmly  maintained  and 
offerings  limited  on  most  varieties. 
Excellent  catches  of  sardines  con¬ 
tinue,  but  many  canners  are  still 
working  to  fill  early  orders.  A  few 
are  accepting  additional  business, 
but  are  exercising  extreme  care  in 
this.  Salmon  is  very  firmly  held, 
with  some  canners  declining  to  ac¬ 
cept  business  on  Alaska  reds,  un¬ 
less  orders  include  a  good  quantity 
of  pinks.  Most  of  the  business  on 
pinks  seems  to  be  at  $1.70,  al¬ 
though  some  that  may  be  a  little 
olf  in  color  are  to  be  had  at  $1.65. 


Tuna  is  being  received  in  small 
quantities  at  California  canneries 
and  packers  are  working  against 
orders  already  booked.  Difficulty 
is  being  had  in  filling  orders  for 
standard  yellowfin  and  flaked  tuna. 
Those  who  have  complained  that 
prices  are  too  high  will  have  some¬ 
thing  to  mull  over  when  they  look 
into  the  contract  for  next  year  be¬ 
tween  the  California  Fish  Canners’ 
Association  and  boat-owning  or¬ 
ganizations.  The  prices  are;  yel¬ 
lowfin,  $160  a  ton,  a  $30  increase; 
all  other  varieties  up  $20  a  ton — 
bluefin,  $150;  skipjack,  $140;  bo- 
nito,  $115,  and  yellowtail,  $105. 
The  contract  is  for  the  calendar 
year  1942. 


GULF  STATES  MARKET 

Shrimp  Packing  in  Low  Gear — ^The  Ship¬ 
ments — Cold  Storage  Holdings — Prices  Firm 
and  Unchanged — Warm  Weather  Stops 
Oystering. 

By  “Bayou” 

Mobile,  Ala.,  Dec.  5,  1941. 

SHRIMP — Activities  in  the 
shrimp  canning  game  of  this  sec¬ 
tion  have  dwindled  down  consider¬ 
ably  in  the  past  two  weeks  to  what 
they  were  in  October  and  the  first 
part  of  November,  yet  the  pack  is 
still  moving  along  in  low  gear. 

The  sizes  of  the  shrimp  have 
been  mixed — jumbo,  large,  medium 
and  small  in  Alabama,  Mississippi 
and  the  New  Orleans  areas,  but  in 
the  Morgan  City,  Louisiana,  area 
and  Texas,  they  have  been  jumbo 
and  large  sizes.  Shrimp  production 


decreased  in  Louisiana  and  Biloxi, 
Mississippi,  and  increased  in  Ala¬ 
bama  and  Texas  from  that  of  the 
previous  week.  Principal  landings 
of  shrimp  last  week  were  approxi¬ 
mately  as  follows: 

Louisiana — 4,000  barrels  for  can¬ 
ning  and  2,000  barrels  for  the  raw 
market. 

Alabama — 1,000  barrels  for  can¬ 
ning  and  700  barrels  for  the  raw 
market. 

Biloxi,  Mississippi — 2,000  barrels 
for  canning  and  700  barrels  for  the 
raw  market.  ^ 

Texas — 2,400  barrels. 

Shipments  of  shrimp  reported  to 
have  been  made  during  the  week 
from  this  section  were: — One  car 
fresh  shrimp  from  Louisiana  to 
Illinois ;  four  cars  of  frozen  shrimp 
from  Louisiana;  two  from  Texas 
and  one  from  Mississippi.  Of  these, 
three  were  consigned  to  Illinois,  one 
to  Wisconsin,  two  to  California  and 
one  to  New  York. 

During  the  weeks  listed  below, 
cold  storage  holdings  of  shrimp  in¬ 
creased  in  all  areas  except  New 
Jersey  Coast.  The  holdings  were 
larger  than  they  were  four  weeks 
previously.  They  were  more  than 
they  were  one  year  ago  in  all  areas 
except  New  Jersey  Coast  and  South 


Atlantic  States. 

Changed 

from 

previous 

Date 

Holdings 

week 

Boston  11/26 

332,304 

16%  * 

Chicago  11/27 

1,026,041 

24%  * 

New  York  11/27 

1,090,026 

1%* 

N.  J.  Coast  11/20 

319,346 

l%t 

S.  A.  States  11/20 

602,195 

3%* 

Gulf  States  11/26 

4,258,349 

10%  * 

*  Increase 

t  Decrease 


Patented 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Slither  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


IVrile  for  Catalogue  and  Jurther  particulars 

MORRAL  BROTHERS,  Morral,  Ohio 


WHY  NOT  START  A  PRIVATE  WAR? 

IT  WILL  END  IN  A  BIG  VICTORY  FOR  YOU 

•  When  you  war  with  effective  weapons  on  waste  of  time  and  mat¬ 
erials  and  high  production  costs,  you  can’t  lose.  But  uncontrolled — 
if  you  let  them  have  their  way — these  enemies  of  profitable  operations 
and  sound  management  can  make  dangerous  inroads.  Because  we 
know  what  Langsenkamp  Production  Units  will  do — because  they  have 
proved  in  hundreds  of  canning  plants  the  tremendous  savings  tb^ 
can  effect  for  you  -  we  recommend  them  for  your  consideration.  If 
you  waut  to  eliminate  waste  of  raw  stock  and  product — waste  of  pro¬ 
duction  time — reduce  overhead  —  let  us  make  suggestions  now  for  in¬ 
creasing  your  plant  effeciency. 

F.  H.  LANGSENKAMP  COMPANY 

••Effieiency  in  the  Canning  Plant”  INDIANAPOLIS,  INDIANA 
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The  sale  of  both  fresh  and  canned 
shrimp  is  light,  which  is  usually  the 
case  at  this  time  of  the  year,  due  to 
oysters  and  game  being  in  season 
and  they  are  more  appealing  to  the 
appetite  of  food  consumers. 

The  price  of  canned  shrimp  is 
$1.80  per  dozen  for  No.  1  small; 
$1.90  for  No.  1  medium  and  $2  for 
No.  1  large,  f.o.b.  factory. 

OYSTERS  —  The  mercury  in  the 
thermometer  Tuesday  of  this  week 
rose  to  78  degrees  at  1  P.  M.,  which 
the  weatherman  here  says  is  an  all- 
time  heat  record  for  December  2  in 
Mobile.  The  previous  high  mark 
was  75  degrees.  No  change  in  the 
weather  has  taken  place  and  looks 


Wholesale  grocers  this  week,  through 
A.  H.  Gisler,  chairman  of  the  contracts 
committee  of  the  National- American 
Wholesale  Grocers’  Association,  this 
week  proposed,  in  a  communication  to 
the  Canners  League  of  California,  a  mod¬ 
ified  liability  clause  for  1942  canned 
foods  contracts. 

The  suggestion  advanced  by  the  job¬ 
ber  group  follows  a  number  of  confer¬ 
ences  which  wholesale  grocers  have  held 
since  the  proposed  liability  clause  was 
first  advanced. 

In  proposing  to  the  California  canners’ 
group  a  change  in  the  contract,  Mr. 
Gisler  wrote: 

“Because  of  various  suggestions  made 
by  our  members,  it  was  necessary  again 
to  consider  the  subject  in  a  group  meet¬ 
ing  that  was  held  here  this  week.  It  is 
the  recommendation  of  our  group  that 
the  proposed  clause  be  redrafted  to  read 
as  follows: 

“  ‘WAR  OR  NATIONAL  EMERG¬ 
ENCY:  If,  as  the  result  of  any  war  in 
which  the  United  States  becomes  a  bel¬ 
ligerent  or  during  any  national  emerg¬ 
ency  proclaimed  by  Congress  or  the  Pres¬ 
ident  arising  out  of  any  foreign  war  or 
wars,  (1)  seller’s  factory  or  factories 
or  all  or  any  portion  of  seller’s  produc¬ 
tion  is  commandeered  or  requisitioned  by 
the  Federal  Government;  or  (2)  seller’s 
production  or  sales  are  regulated  or  re¬ 
stricted  by  the  Federal  Government;  or 
(3)  seller,  in  compliance  with  any  Gov¬ 
ernment  order,  commandeer  or  requi¬ 
sition,  received  in  writing  after  the  date 
of  this  contract,  delivers  to  or  reserves 
for  the  Government,  or  agencies  desig¬ 
nated  by  the  Government,  all  or  any  por¬ 
tion  of  seller’s  production;  and  if  as  a 
result  seller  is  unable  to  fulfill  all  of  its 
contract  commitments  to  all  purchasers 
of  any  article  covered  by  this  contract, 
seller  shall  pro-rate  among  all  such  pur¬ 
chasers  its  available  supply,  if  any,  of 


like  we  are  going  to  have  it  warm 
for  more  days. 

The  balmy  weather  has  had  a 
tendency  to  reduce  the  consumption 
of  oysters  and  the  sale  of  them  has 
dropped  fully  one  third  from  what 
it  was  the  past  two  weeks. 

The  oysters  are  getting  in  good 
shape  to  can  and  when  the  shrimp 
season  closes  or  slacks  up  to  less 
than  what  it  is  now,  more  of  the 
shrimpers  will  knock  off  shrimping 
and  go  to  oystering,  which  will 
enable  the  canning  factories  to  get 
enough  oysters  to  operate  regularly 
and  the  oyster  pack  will  get  under 
way,  which  should  be  right  after 
Christmas. 


such  articles,  and  a  delivery  of  buyer’s 
pro  rata  share,  if  any,  shall  constitute  a 
full  performance  of  this  contract.  If, 
under  the  conditions  specified  there  is 
no  available  supply  to  be  pro-rated,  seller 
shall  not  be  liable  for  failure  to  deliver. 
It  is  understood  and  agreed  that  none  of 
the  foregoing  provisions,  conditions  or 
contingencies  shall  relieve  seller  of  any 
of  his  obligations  to  buyer  under  this 
contract  unless  seller,  within  five  (5) 
days  from  the  receipt  by  seller  of  notice 
of  any  government  commandeer  or  requi¬ 
sition,  shall  notify  buyer  in  writing  of 
such  commandeer  or  requisition  by  the 
Government.’ 

“We  believe  that  the  changes  we  have 
suggested  give  the  seller  ample  protec¬ 
tion,  and  at  the  same  time  at  least  give 
the  buyer  the  opportunity  to  know 
promptly  where  he  stands,  insofar  as 
government  action  is  concerned,  on  his 
future  contracts.” 


PURCHASES  CANNERY 

George  B.  Tillinghast  and  Walter  M. 
Longmoor  have  purchased  the  business 
of  Western  Canners,  Inc.,  and  will  con¬ 
duct  a  fish  canning  and  marketing  busi¬ 
ness  at  3000  Lafayette  Ave.,  Newport 
Beach,  Calif.,  as  the  Western  Canners 
Company. 

FRED  T.  HAGAN  PURCHASES  PLANTS 

Plants  formerly  operated  by  the  Iowa 
Canning  Company  at  Storm  Lake  and 
Sac  City,  Iowa,  have  been  purchased  by 
Fred  T.  Hagan  of  Fort  Dodge,  Iowa. 
The  plant  at  Storm  Lake  will  be  en¬ 
larged  and  a  winter  line  added. 

CONTRACTS  AWARDED  FOR  POWDERED 
MILK  CANNERY 

The  Los  Banos  Creamery  Association, 
Los  Banos,  Calif.,  has  awarded  contracts 
for  the  erection  of  a  powdered  milk  plant. 


THE  MARKET  FOR  CANNED  FOODS 
IN  HONG  KONG 

(Continued  from  page  9) 

CANNED  FRUITS— The  trade  esti¬ 
mates  that  the  United  States  supplies 
approximately  90  per  cent  of  local  canned 
fruit  imports.  The  best  sellers  are 
peaches,  pears,  pineapple,  fruit  salad, 
apricots,  and  cherries.  Australia  fur¬ 
nishes  a  small  quantity  of  canned 
peaches  and  pears,  while  from  British 
Malaya  comes  a  medium  grade  of  canned 
pineapple.  American  canned  fruits  are 
higher  in  price  than  those  from  other 
countries  but  the  quality  of  the  American 
product  is  definitely  superior. 

The  United  States  supplies  the  market 
for  fruit  juices.  Grapefruit  juice,  pine¬ 
apple  juice,  and  tomato  juice  are  the  most 
popular. 

Retail  prices  of  canned  fruits  are  as 
follows : 


American  brands: 


Apricots  . 

. No.  2% 

can 

$0.28 

Blackberries  . . 

. No.  2 

can 

.22 

Blueberries  . 

. No.  21/. 

can 

.29 

Cherries,  Royal  Anne 

. No.  21/, 

can 

.30 

Fruit  Cocktail . 

. No.  21/. 

can 

.30 

Grapefruit,  Florida . 

. No.  2 

can 

.18 

Peaches,  yellow  dint? 

. No.  21/. 

can 

.24 

Peaches,  yellow  clinj?. 

sliced. .No.  2i/4 

can 

.24 

Pears,  Bartlett . 

. No.  21/. 

can 

.27 

Pineapple,  sliced . 

. No.  21/. 

can 

.26 

Pineapple,  salad  tidbit . No.  2i/> 

can 

.24 

Salad  fruits . 

. No.  21/. 

can 

.32 

Strawberries  . 

. No.  2 

can 

.32 

British  brands: 

Cherries  . 

. No.  21/, 

can 

$0.27 

Damsons  . 

. No.  21/. 

can 

.26 

Loganberries  . 

. No.  2 

can 

.26 

Raspberries  . 

. No.  2 

can 

.30 

Strawberries  . 

. No.  2 

can 

.32 

Australian  brands: 

Apricots  . 

. No.  21/, 

cans 

.19 

Peaches  . 

. No.  21/, 

can 

.19 

Pears  . 

. No.  21/a 

can 

.19 

JAMS  AND  PRESERVES— The  United 
Kingdom  is  the  main  source  of  marma¬ 
lades,  jams,  and  jellies.  Although  Amer¬ 
ican,  Austi-alian  and  Canadian  brands 
sell  well,  British  residents  find  the  type 
of  product  put  up  in  the  United  Kingdom 
more  to  their  liking.  The  sales  outlook 
for  American  jams,  jellies,  and  marma¬ 
lades  is  improved  owing  to  difficulties  in 
obtaining  supplies  from  Great  Britain. 

Labeling 

Since  a  substantial  shai-e  of  local  Chi¬ 
nese  buyers  cannot  read  English,  an  at¬ 
tractive  brand,  trade  mark,  or  “chop”  is; 
very  important  in  selling  to  the  Chinese 
population,  who  associate  a  particular 
product  with  a  certain  color,  shape,  or 
size  of  container.  If  a  product  has  beer 
found  satisfactory,  the  Chinese  buyei 
will  insist  in  the  future  upon  a  can  witi 
the  same  label. 

The  label  should,  accordingly,  be  dis 
tinctive,  as  large  as  possible,  and  of  i 
bright,  solid  color  with  an  art  finish.  Ret 
and  green  are  popular  colors  among  the 
Chinese.  When  an  article  has  been  sole 
for  some  time  and  its  “chop”  has  become 
well-known,  it  will  continue  to  sell  ever 
at  a  slight  premium  over  similar  cheaper 
but  unknown  products. 


CANNER  LIABILITY  CLAUSE 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”;  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  he  found  and,  therefore,  there  is  no  market  price. 


Canned  Vegetables 


ASPARAGUS 

White  Colossal,  No.  2%..........,... 

Large,  No.  2% . 

Medium,  No.  2%..........,............... 

Green  Mam.  No.  2  ro.  cans . 

Eastern 

Low  High 

Central 

Low  High 

West 

Low 

3.35 

3.40 

3.30 

3.00 

Coast 

High 

3.50 

3.50 

3.40 

3.10 

3.00 

3.00 

Medium,  No.  2 . 

2.60 

2.90 

Tips,  White,  Mam.  No.  1  sq . 

3.36 

3.50 

Small,  No.  1  sq . 

2.85 

3.00 

Green,  Mam.  No.  1  sq . 

3.00 

3.16 

Small,  No.  1  sq . 

2.55 

2.90 

Green  Tips,  40/60,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s . 

8.25 

11.25 

11.60 

Green  Cuts,  2s . 

1.16 

STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

1.35 

1.60 

nominal 

No.  10  . 

nominal 

Ex.  Std.  Cut  Green,  No.  2 . 

1.25 

nominal 

No.  10  . 

6.25 

nominal 

Std.  Cut  Green,  No.  2 . 

l.t5 

1.15 

nominal 

No.  10  . 

5.00 

5.50 

nominal 

Fancy  Whole  Green,  No.  2 . 

2.45 

2.55 

nominal 

No.  10  . 

6.25 

Ex.  Std.  Whole  Green,  No.  2... 

1.75 

nominal 

No.  10  . 

nominal 

Fancy  Cut  Wax,  No.  2 . 

nominal 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

1.40 

nominal 

No.  10  . 

6.25 

Std.  Cut  Wax,  No.  2 . 

1.12' 

•!  1.35 

nominal 

No.  10  . 

5.25 

nominal 

Fancy  Whole  Wax,  No.  2 . 

2.00 

nominal 

No.  10  . 

nominal 

Ex.  Std.  Whole  Wax,  No.  2 . 

nominal 

No.  10  . 

nominal 

nominal 

nominal 

— 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 

.80 

1.00 

nominal 

No.  10  . 

4.00 

4.75 

nominal 

LIMA  BEANS 

No.  2  Tiny  Green . 

.  1.75 

nominal 

1.50 

1.55 

No.  10  . 

. 

nominal 

8.00 

No.  2  Fancy  Small  Green . 

nominal 

nominal 

No.  2  Medium  Green . 

.  nominal 

nominal 

1.25 

1.25 

No.  10  . 

.  7.00 

nominal 

No.  2  Green  &  White . 

.95 

1.16 

1.00  1.10 

.90 

.90 

Mo.  10  . 

.  6.50 

6.25 

No.  2  Fresh  White . 

.80 

.87% 

.75  .80 

.80 

.85 

Mo.  10  .  4.25  4.50 

No.  2  Soaked . .70 


Bi  TS 


W:  ,!e.  No.  2 . 

. 90  1.60 

1.06 

M  ••  2%  . 

'  >.  10  . 

.  4.00  4.76 

4.00 

Cu  No.  2 . 

. 76  .82% 

.80  . 

M  >.  2%  . 

. 92%  1.00 

1  .  10  . 

.  3.60  3.85 

3.60  . 

SI,  i.  No.  2 . 

. 87%  .92 'A. 

.85  . 

.85 

.97% 

1  ■  2%  . 

1.07%  . 

1.10 

1  10  . 

.  3.76  4.35 

3.35 

Di(  1,  No.  2 . 

. 75  .86 

.85  . 

1.20 

I  .  10  . 

.  8.40  3.85 

3.75  . 

3.60 

Sh  tring.  No.  2 . 

1  .  10  . 

3.76  . 

CA  >lOTS 

Sli  i.  No.  2 . 

1  10  . 

.  4.50  . 

Die  \  No.  2 . 

.67'/.  .80 

.70  . 

.66 

.70 

7  .  10  . 

.  3.25  3.75 

3.25  . 

PK  S  AND  CARROTS 

SW  No.  2 . 

. 66  .70 

Pan  y  No.  2 . 

. 96  1.16 

1.10 

CANNED  VEGETABLES— Continaed 


Eastern  Central  West  Coast 

Low  High  Low  High  Low  High 


CORN — Wholegrain 
Yellow,  Fancy  No.  2.... 

12-oz.  vac . 

No.  10 . 

Ex.  Std.  No.  2 . 

No.  10  . . . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

Shoepeg,  Fancy  No.  2 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

CORN — Creamstyle 
Yellow,  Fancy  No.  2.. 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2.... 

No.  10  . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . 

No.  10  . 

HOMINY 

Std.  Split,  No,  1  Tall.. 

No.  2%  . 

No.  10  . 


MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . 

Std.,  No.  2 . . . 

No.  10  . 

PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  Ss . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . . 

No.  2  Ex.  Std.  Sweets,  4s . 

No.  2  Ex.  Std.  Sweets,  5s . . 

No.  2  Std.  Sweets,  2s . . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  48 . 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  48 . 

No.  10  Std.  Sweets,  6s . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  Is... 
No.  2  Ex.  Std.  Alaskas,  2s... 
No.  2  Ex.  Std.  Alaskas,  3s... 
No.  2  Ex.  Std.  Alaskas,  4s... 
No.  2  Ex.  Std.  Alaskas,  6s... 
No.  10  Ex.  Std.  Alaskas,  Is. 
No.  10  Ex.  Std.  Alaskas,  2s. 
No.  10  Ex.  Std.  Alaskas,  3s. 
No.  10  Ex.  Std.  Alaskas,  4s. 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  5s . 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s . . 

No.  10  Std.  Alaskas.  4s . 

No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s,  Soaked . 

10s  . 


1.05 

1.20 

1.10 

1.15 

5.75 

6.00 

1.00 

1.02% 

1.00 

1.05 

6.50 

6.75 

1.00 

1.10 

6.76 

.95 

5.00 

5.25 

.86% 

.90 

.96 

4.75 

1.05 

1.25 

1.20 

6.00 

6.25 

1.00 

1.06 

6.60 

6.90 

.95 

1.00 

1.06 

1.10 

1.10 

1.16 

6.76 

.95 

1.00 

1.00 

1.06 

5.50 

5.65 

.90 

1.10 

i.ib 

5.50 

6.70 

.95 

1.07% 

1.00 

5.25 

5.75 

.85 

.95 

.90 

.95 

5.00 

5.50 

.66 

.86 

.70  _ 

2.00 

2.50 

2.00  2.35 

.87%  .90 

4.00  4.50 

.67%  .77% 

3.60  . 

1.45  1.50 

1.30  1.45 

1.20 

1.20  . 

1.16 

.  1.10 

1.10 

1.40  . 

1.10 

1.25 

1.05  1.10 

1.16 

1.10  . 

1.00  . 

1.00 

5.25  5.35 

5.00  . 

6.35 

1.60 

1.45  . 

1.45 

1.25  . 

1.25 

1.35 

1.17'/.  1.20 
1.12'/.  1.15 

1.20 

1.20 

1.05 

6.00 

6.00  . 

6.76 

1.15  . 

1.15 

1.05  . 

1.00 

1.05 

.97%  1.00 

.95 

1.00 

6.75  . 

6.60  . 

4.70 

4.90 

5.26  . 

4.50 

5.00 

.97%  1.00 

.60 

3.00 

.62^ 

3.00 


1.12% 

1.20 


1.15 

6.40 


1.10 


PUMPKIN 

Fancy,  No.  2 . . 

.65 

.70 

.80 

No.  2%  . . 

1.021/j 

.80 

.95 

.92% 

No.  10  . 

.  3.00 

3.50 

2.75 

3.25 

3.10 

SAUER  KRAUT 

Fancy  No.  2 . 

.86 

.75 

.70 

.75 

No.  2%  . 

. 97% 

.85 

.95 

.85 

.90 

No.  10  . 

3.25 

2.75 

2.66 

2.75 

SPINACH 

No.  2  . 

1.15 

withdrawn 

1.00 

No.  2%  . 

. - .  1.65 

1.65 

withdrawn 

1.30 

1.40 

No.  10  . 

_  6.25 

5.75 

withdrawn 

4.25 

4.50 
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Eastern 
Low  High 


Central 
Low  Higb 


West  Coast 
Low  Higb 


CANNED  FRUITS— Continued 


SUCCOTASH 

Std.  Noi.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas, 
liiiple  No.  2 . . 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack _ 

No.  2%  . . 

No.  3,  Squat  Vac . . .......... 

No.  10  . . . 

Fey.,  No.  2  Syrup  Pack . . 

No.  2%  . . . 

No.  10  . . . . 


TOMATOES 


1.10 

1.10 


1.40 

1.25 

4.50 

1.10 

1.60 

5.00 


1.00 

1.26 


1.85 


5.00 


PEACHES 

Y.  C.,  Fey.,  No.  2%.. 

Choice,  No.  2^A . 

Std.,  No.  2%....» . 

Fey.,  No.  10...... _ 

Choice,  No.  10 . 

Std.,  No.  10 . 

S.  P.  Pie,  No.  10.. 
Water,  No.  10 . 


Eastern 
Low  High 


Central 
Low  High 


2.00 

5.60 


PEARS 

Keifer,  Std.,  No.  2\i...^ 


1.77^ 


No.  2^ 
No.  10 
lx.  Std., 
No.  2 
No.  2% 
No.  10 


n  2 

.  1  in 

1.25 

1  Ifi  . 

1.26  . 

Choice,  No.  2% . 

No.  10  . 

Bartlett,  Fancy,  No.  2%..... 

Choice,  No.  2% . 

Std..  No.  2% _ 

.  1  40 

1.65 

1.60  . 

.  4  7fi 

6.25  . 

No.  1 . 

.  _  .R7I4 

.60 

1.00 

_ _ 90  ' 

.95  1.05 

.  1.30 

1.35 

1.30  1.35 

1.36  . 

.  4.26 

4.50 

4.76  . 

4.60  _ _ _ 

Std.,  No.  10 . 

With  puree 


Std.,  No.  1 . . 

No.  2  . . . 

No.  2%  . . 

No.  10  . . . 


TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04.. 

No.  10  . 

Std.,  No.  1,  Trim  1.036.... 
No.  10  . 


TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) - 

No.  300  (13%  oz.) _ 

No.  2  (18  oz.) . 

No.  303  Cyl.  (20  oz.) . 

No.  2  Cyl.  (24  oz.) . 

No.  3  Cyl.  (46  oz.) . 

No.  10  _ _ _ 

TURNIP  GREENS 

No.  2 . . 

No.  2%  . . 

No.  10  . . . 


.52% 

.55 

nominal 

.85 

.85 

.90 

.95 

1.06 

1.20 

1.25 

1.20 

1.30 

1.20 

1.25 

3.85 

4.00 

4.50 

4.75 

3.85 

3.90 

.47% 

.50 

.42% 

.45 

3.75 

4.00 

4.25 

4.50 

3.75 

4.00 

.45 

.47% 

.40 

.42% 

.65 

3.50 

3.75 

4.00 

3.50 

.55 

.60 

.60 

.52% 

.67% 

.76 

.80 

.87% 

.90 

.82% 

.80 

.85 

1.65 

1.86 

3.30 

3.76 

3.60 

3.76 

3.25 

3.60 

.86 

.76 

. 

1.26 

4.00 

3.60 

Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack....  4.60  . 

No.  10,  fancy  heavy  pack .  4.76  5.25 

APPLE  SAUCE 

No.  2  Fancy . .95  1.00 

No.  10  . .  4.00  4.60 

No.  2  Std . 85  . 

No.  10  . 

APRICOTS 

No.  2%,  Fancy - - — . 

No.  2%,  Choice..- . 

No.  2%,  Std . - . - . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . . 


BLACKBERRIES 

Std.,  No.  2 . 

No.  3  - . 

No.  10,  ^ater . 

BLUEBERRIES 


No.  2  . - . -  . 

No.  10  .  9.00 


CHERRIES 

Red  Sour  Pitted,  No.  2.......-.„..  i.SO  1.65 

Red  Sour,  Pitted,  No.  10 .  8.50  . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Fey.,  No.  10 . 

Choice,  No.  10 . -  . 

Std.,  No.  10 . . . 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 


1.55 

8.00 


8.50 


GRAPEFRUIT  SECTIONS 

8  oz.  . . 

No.  2  . . 

No.  6  . 


Florida 

i"oo  i.bs 


GRAPEFRUIT  JUICE 

No.  2  . 70  .72% 

No.  3  Cyl.  (46  oz.) .  1.57%  1.65 

No.  10 .  3.10  3.25 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10 . . .  .  . 


6.00 

5.35 


5.25 

5.50 


1.00 

4.76 


nominal 

nominal 

nominal 


2.66  2.76 

2.40  2.60 

2.30  2.45 

nominal 
nominal 
nominal 


2.76  2.80 

9.00  9.60 


No.  10,  Water 
No.  10  Pie,  S.  P., 


PINEAPPLE 

Fancy  No.  1  Flat- 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice.... 
No.  10  in  Syrup- 


Cuban 


PINEAPPLE  JUICE 
Buffet 

No.  211  . 

No.  2  . 

No.  2%  . . - . 

46  oz . 

No.  10  . 


RASPBERRIES 

Black,  Water,  No.  2 . 

No.  10  .  9.50 

Red,  Water,  No.  2 . 

No.  10  .  10.60 

Black,  Syrup,  No.  2 .  2.35 

Red,  Syrup,  No.  2 .  2.35 


11.00 

2.40 

2.45 


West  Coast 
Low  High 

2.16  2.26 
2.00  2.10 
1.87%  1.86 
7.30  7.60 


6.60 

6.00 

6.26 

6.00 


6.80 

6.26 

6.50 

6.26 


2.40 

2.10 

1.90 

7.76 
7.00 
6.30 

4.76 


2.60 

2.30 

2.00 

8.25 

7.60 

6.60 
6.00 


F.  O.  B.  Honolulu 
Crushed  Sliced 

.77%  .86 
.87%  .90 

.  1.62% 

1.70  1.80 

6.60  6.10 
6.36  . 


F.  O.  B.  Honolulu 

. 62% 

. 72% 

_  1.07V.> 

.  1.62% 

.......  2.47% 

_  6.00 

.  1.66 

i"65 

£'50 

.  3.60 


Canned  Fish 


LOBSTER 

Flats.  1  lb .  7.60 

%  lb .  4.26 

%  lb .  3.26 

OYSTERS 


Southern  Northwest  Selects 


2.00 

1.96 

1.66 

2.10 

.  .  1  40 

1.8R 

1.60 

6.76 

7.00 

6.76 

SALMON 

Red  Alaskas,  Tall,  No.  1.... 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . — .. 

No.  %  . . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall.. 

SHRIMP 


No.  1.  Small . 

No.  1,  Medium.. 
No.  1,  Large . 


1.26  1.36 

6.00  6.00 


SARDINES  (Domestic)  Per  Case 

%  Oil,  Key . . — . 

Vi  Oil,  Keyless .  4.25 

Vi  Oil,  Tomato,  Carton . 

%  Oil,  Key  Carton . -  5.00 

Vi  Mustard,  Keyless .  3.50 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48*8 . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . -.... 

Fey.,  Yel.,  Is,  48’8 . 

%8  . 

¥48  . 

Light  Meat,  Is . . 

%8  zzz;;-z;~ 


2.00 

2.60 


2.60 


3.70 

2.05 

2.85 


1.75 

1.2c 


Southern 

1.80  . 

1.90  1.96 

2.00  . 


4.26 


26.00 

13.00 

7.76 


2.62’% 

1.70 
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Pi  EDMONT  LABELCOM  PANY 

I NCORPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


VIRGINIA 


The  Double  “S”  W,  G.  Corn  .  .  . 

CLEANER  and  WASHER 

Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 

Let  us  tell  you  about  it 

THE  SINCLfllR-SCOTT  COMPANY 

EALTIMOBE,  MARYLAND 


THE  1941  DIRECTORY  OF  CAHNERS 

Noiv  Ready!  Enter  your  order  now  for  the  32nd  edition.  Compiled  by  the  National  Canners  Aaeociation, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  Street^  N.  W.  Washinston,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


CANNING  OR  FREEZING 
li'ANClEST  WHOLE-KERNEL  CORN 


Tjheie  lUKTicnnErai  Westminster,  Md. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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WANTED  and  FOR  SALE 


WANTED — 5  used  Pea  Viners  immediate  delivery.  Spot 
cash.  Adv.  2570,  The  Canning  Trade. 


YOUR  OPPORTUNITY 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offering  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


New  York’s  largest  stock  of  good  rebuilt  and  newly  fabri¬ 
cated  equipment,  can  still  supply  all  your  normal  needs.  Kettles 
in  stainless,  copper  or  glass  lined.  Vacuum  Pans,  Condensers 
and  Stills.  Fillers  for  juices,  viscous  materials,  dry  products 
into  tubes,  jars,  cans  or  other  containers.  Filters — over  150 
filters  and  filter  presses  in  stock.  Mixers — dry  powder  up  to 
3000  lbs.,  also  for  paste  and  similar  materials.  Labelers — World, 
Ermold,  Knapp,  Burt,  etc.,  for  jars,  bottles  or  cans.  Extractors, 
Packaging  equipment.  Cutters,  Dicers,  Sifters,  Mills,  Pulver¬ 
izers,  and  factory  handling  equipment.  Detailed  descriptions 
and  quotations  on  request.  First  Machinery  Corp.,  819-837  East 
9th  Street,  New  York,  N.  Y. 


FOR  SALE — One  Sinclair  Scott  Nested  Grader  used  two 
seasons,  otherwise  good  as  new.  Two  Scott  Viner  Grading 
Hoppers  30"  x  60",  approximately  600  lbs.  capacity  each.  One 
No.  1  Monitor  Green  Bean  Cutter.  Offering  any  part,  or  all, 
subject  to  prior  sale.  Address  Box  2568,  The  Canning  Trade. 


FOR  SALE — Scales;  motor  truck  and  warehouse  scales.  New 
and  used.  All  capacities  and  platform  sizes.  Liberal  terms. 
Thousands  of  satisfied  users.  Scale  repairs  for  all  makes. 
Bonded  Scale  Co.,  Dept.  CT,  Columbus,  Ohio. 


FOR  SALE — One  Indiana  Tomato  Finisher,  one  Berlin  Chap¬ 
man  Tomato  soak-type  Tank,  one  Berlin  Chapman  Rotary 
Tomato  Washer,  one  Berlin  Chapman  Tomato  Scalder,  one  Berlin 
Chapman  three  way  Exhaust  Box  and  one  Berlin  Chapman 
Seven  Station  Filler.  All  machinery  in  A-1  condition.  For  in¬ 
formation  write  Oconomowoc  Canning  Co.,  Sun  Prairie,  Wis. 


FOR  SALE — 2  Hansen  Quality  Separators,  1  12  ft.  Berlin 
Chapman  Pea  Blancher;  all  in  A-1  condition.  Fuhremann  Can¬ 
ning  Co.,  Appleton,  Wis. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2551,  The  Canning  Trade. 


WANTED — Five  Bean  Snippers,  either  Buck  or  Chisholm 
Ryder.  State  age  and  condition.  Box  2565,  The  Canning  Trade. 


WANTED — Small  Tomato  Juicer  also  Tomato  Skin  Pump. 
J.  W.  Furman,  Northumberland,  Pa. 


WANTED  — CANNED  FOODS 


WANTED  —  Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2552,  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — General  all  around  cannery  man,  also 
truck  crop  specialist  and  field  man,  available.  What  have  you 
worth  while?  Adv.  2569,  The  Canning  Trade. 


For  speed,  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

'’’■They  have  everything  with  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

Nea  6lh  Edition 

Published  by  THE  CANNING  TRADE. 


Plain. 

Varnished. 

Embossed. 


THE 

Simpson  &  doeller 

CO. 

eALTlMORE,MD. 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


VELLY  GOOD 

The  old  Chinaman,  delivering  laundry  to  the  mining  camp, 
looked  back  and  saw  a  big  brown  bear  sniffing  his  footprints  in 
the  newly-fallen  snow. 

“You  like  my  tlacks?  All  light,  I  make  some  more.” 

“Oh,  Doctor,”  said  the  young  lady,  “will  the  scar  show?” 

“That,  madam,’  said  the  doctor,  “is  entirely  up  to  you.” 

DRAWING  THE  LINE 

“There’s  a  limit  to  all  things,”  says  Ichabod.  “I  don’t  mind 
washing  the  dishes.  I  don’t  mind  feeding  the  cat.  I  don’t  mind 
mending  my  own  clothes.  But  I’ll  be  durned  if  I’ll  wear  pink 
ribbons  on  my  nightshirt  to  fool  the  baby.” 

Policeman — How  did  you  knock  this  pedestrian  down? 

Motorist — I  didn’t  knock  him  down.  I  stopped  my  car  just 
before  reaching  him,  and  signaled  politely  for  him  to  pass.  He 
stared  at  me  sort  of  incredulously  for  a  moment  or  two  and 
fainted.” 


MUST  BE  OBEYED 

“What  are  you  doing  there?”  said  the  policeman  to  a  man 
who  was  trying  to  remove  a  lamp  from  the  bridge  at  Riverside. 

“My  wife  told  me  to  bring  home  a  bridge  lamp  and  I  am 
trying  to  obey  orders.” 

And  then  there  was  the  mamma  kangaroo  who  took  her  two 
little  babies  out  of  her  pouch,  banged  their  heads  together,  and 
shouted : 

“How  many  times  do  I  have  to  tell  you  to  stop  eating  crackers 
in  bed?” 


AMONG  THOSE  PRESENT 

“Among  the  prettiest  girls  present  was  Brigadier-General 
Bluff,”  wrote  a  young  reporter  in  his  account  of  a  party.  The 
next  day  he  was  called  to  the  editor’s  office. 

“What  do  you  mean  by  writing  stuff  like  that?”  demanded  the 
editor. 

‘“Well,”  explained  the  reporter,  “that’s  where  he  was.” 

“What  do  ‘tact’  mean?”  asked  one  negro  bellhop  of  another. 

“Lc‘t  me  enlighten  yore  intelleck,  brothah,”  said  the  other,  a 
wist  ,'  man.  “Once  ah  wuz  workin’  up  at  the  Waldawf  hotel. 
One  (lay  ah  was  cleanin’  up  and  happened  to  open  a  bathroom 
door  -and  dere  was  a  lady  sitting  in  de  tub.  Ah  shuts  de  door 
quic’  and  says,  ‘Beg  yore  pahdon,  suh.’  Well  dat  ‘beg  yore 
pah  n’  was  jes  proliteness,  but  de  ‘sub’ — dat  was  tact.” 

THIS  IS  EASY 

D  lor — Most  fortunate  you  consulted  me!  I  am  just  the 
very  nan  to  cure  you. 

P  ent — Then  you  are  familiar  with  my  complaint,  doctor? 

D  or — Familiar?  My  dear  sir.  I’ve  had  it  myself  this  twenty 
year 

TOO  ANXIOUS 

M  irist — I  killed  your  cat.  I  shall  replace  the  animal. 

0  Lady — This  is  so  sudden,  but  I’m  afraid  you  can’t  catch 
niicr 

NOT  CONDUCIVE  TO  BUSINESS 

“1  brought  back  that  secondhand  car  I  bought.” 

“'•  :it’s  the  matter,  parson,  can’t  you  run  it?” 

“iNi  and  stay  in  the  ministry.” 


A  NECESSITY  FOR  BETTER  PACKS 
OF  PEAS  OR  LIMA  BEANS 
AT  GREATER  PROFITS 

The  successful  operation  of  a  pea  or 
lima  bean  cannery  depends  largely  on  the 
efficiency  and  economy  of  its  hulling 
machines.  Viners  and  equipment  that 
will  thresh  the  highest  percentage  of  the 
quality  from  the  vines,  that  reduce 
breakage,  save  peas,  and  improve  the 
quality,  largely  determine  the  profit. 

Consequently  Hamachek  Ideal  Viners 
and  Equipment  are  playing  an  increas¬ 
ingly  important  part  in  the  produetion 
of  canned  and  frozen  peas  and  lima  beans. 


H 


FRANK 

AMACHE 

MACHINE  CO. 

Green  Pea  Hulling  Specialists 


K 


Established  1111  • 

l■eorperated  1124 

KEWAUNEE 

WISCONSIN 
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A  ready  market  for 


GOOD  USED  MACHINERY 

There  is  many  a  firm  who  can  readily  use  your  un¬ 
needed  used  equipment.  It’s  the  opportunity  for 
you  to 

TURN  IT  INTO  CASH 

and  fulfill  the  other  fellow’s  need. 

Or  you  may  need  equipment  yourself,  or  want  to 
buy,  sell  or  rent  a  cannery,  or  need  help,  a  job. 

Whatever  your  needs  state  them  on  the  Wanted 
and  For  Sale  page.  The  cost  is  very  small. 


The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 


THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


WHERE 


TO 


BUY 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood).  Picking 
Planters  Manufacturing  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N,  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 
Eastern  Box  Company,  Baltimore,  Md. 

BOXES  (Wood) 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENl 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  (3o.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Slnclalr-Scott  Co.,  ^Itimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  III. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SALT 

Scientific  Tedilet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 
Scientific  T2d}let  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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THE  IDEAL  CHRISTMAS  GIFT 

I  ^  Managers,  Superintendents,  Brokers  and  Buyers 


I  Size  6x9,  360  Pages  Beautifully  Bound. 

Stamped  in  Gold. 


All  the  newest  times  and  temperatures  . 

All  the  newest  and  latest  products 

•  Fruits  •  Vegetables  •  Meats  •  Milk 
Soups  •  Preserves  •  Pickles  •  Condiments 

•  Juices  •  Butters  •  Dry  Packs  (soaked) 

•  Dog  Foods  and  Specialties  in  minute  de¬ 
tail,  with  full  instructions  from  the  growing 
through  to  the  warehouse. 


A  Gfynttiieie 
Qo44AAe>  in  Qcutuiiwi 

360  pages  of  proven  procedure  and 
formulae  for  everything  “Canable” 


Used  by  Food  Processors  to  check  times, 
temperatures  and  RIGHT  procedure  .  .  . 
by  Distributors  to  KNOW  canned  foods  .  .  . 
by  Home  Economists  to  TEACH  the  subject 
of  food  preservation. 

For  sale  by  all  supply  houses  and  dealers 
...  or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 

Qlue.  A  l/fecM  ta  and 

AlmanaCf  L(Ult  $3,00  Id,  S,  A, 
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This  majestic  oak  crowns  the  summit  of  a  grassy  knoll  over¬ 
looking  our  Eastern  Farms.  Its  years  are  uncounted,  but  it 
was  there  when  our  first  seed  crops  were  planted  more  than 
80  years  ago.  To  those  of  us  for  whom  it  has  always  been  a 
familiar  feature  of  the  landscape  it  stands  a  symbol  of  the 
qualities  which  enable  men  or  businesses  or  nations  to 
endure:  simple  truth,  quiet  strength,  unshakeable  resolution. 


Associated  Seed  Growers,  Inc.  Main  Office:  New  Haven,  Conn. 

Breeders  and  growers  of  vegetable  seeds  since  1856 

Atlanta  •  Cambridge,  N.Y.  •  Indianapolis  •  Los  Angeles  •  Memphis 
Milford,  Conn.  •  Salinas  •  San  Antonio 


